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LABOR VALUES OF MODERN YOUTH OF ALMATY:  
REALITIES AND PROSPECTS 

The article examines the dynamics of labor values   of modern Kazakhstani youth. The purpose of this 
article is to show the hierarchy and directions of changing the labor values   of young people in the condi
tions of modernization of Kazakhstani societies. The scientific significance is the identification of gender 
characteristics of the labor values   of young worship. The practical significance lies in the compilation of 
the hierarchy of the life values   of young people.

The article is based on the results of field research conducted by the authors in Almaty (January
April 2014). The study involved young people from 16 to 29 years old. Sampling  500 respondents 
(individual standardized interview). The youth of 7 districts of Almaty were attracted, which confirms the 
representativeness of the conducted research. At 95% of the correct interval, the statistical error does not 
exceed ± 3.1%. The information obtained during the research was processed by the computer program 
SPSS 17.0. The main results of the research show that for young people the values   of personal character 
as family and health remain the main values. There are observed among the Kazakhstan youth such ten
dencies in relation to labor activity, as inertness, consumer and dependent mood. Representations of the 
Kazakhstani youth about labor values   are analyzed on the basis of the criteria of the choice of the profes
sion and employment strategy, taking into account the gender specifics. A comparative analysis of the 
hierarchy of life values   of modern Kazakhstani youth in a gender aspect shows the desire and closeness 
of women to «autonomous values   (selfdevelopment)», and men have the most «material values». The 
data show the orientation of the youth of Russia and Kazakhstan to material values   as a desire to achieve 
high wages and financial position. Nevertheless, «interest in labor» and «labor outcomes» are important 
for Kazakhstani youth. The value of the conducted research is that the correlation of labor values   with 
real motives for choosing a profession and strategies for employment of Kazakhstani youth is revealed. 
The results of the work can be used to write scientific works on this topic and teach special courses in 
the specialty «Sociology».
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tonomous values, hybrid values.
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Алматы қаласы ның қа зір гі за ман ғы жас тары ның ең бек құн ды лық тары:  
шын дықтары мен пер спективалары 

Мaқaлaдa қaзір гі қaзaқстaндық жaстaрдың ең бек құн ды лықтaры ның динaмикaсы қaрaсты
рылaды. Осы мaқaлaның мaқсaты – қaзaқстaндық қоғaмды жaңғыр ту жaғдa йын дa жaстaрдың 
ең бек құн ды лықтaрын өз гер ту иерaрхия сын жә не бaғыттaрын көр се ту. Ғы лы ми мaңы зы – жaс 
ғибaдaттың ең бек құн ды лықтaры ның ген дер лік сипaттaмaлaрын aнықтaу. Прaктикaлық мaңы
зы жaстaрдың өмір лік құн ды лықтaры ның иерaрхия сын жaсaудa жaтыр. Мaқaлa Алмaтыдaғы 
aвторлaр жүр гіз ген дaлaлық зерт теу лер дің нә ти же ле рі не не гіз дел ген (2014 жыл ғы қaңтaрсәуір). 
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Зерт теу ге 16 жaстaн 29 жaсқa де йін гі жaстaр қaтыс ты. Сынaмaлaрды ірік теу – 500 рес пон дент 
(же ке стaндaрттaлғaн сұхбaт). Алмaты қaлaсы ның 7 aудaны ның жaстaры тaртыл ды, бұл жүр гі зіл
ген зерт теу лер дің өкі лет ті гін рaстaйды. Дұ рыс ин тервaлдың 95%ындa стaтис тикaлық қaте лік ± 
3.1%дaн aспaйды. Зерт теу бaры сындa aлынғaн aқпaрaт SPSS 17.0 ком пью тер лік бaғдaрлaмaсы 
aрқы лы өң дел ді. Зерт теу дің не гіз гі нә ти же ле рі жaстaрдың денсaулы ғы мен денсaулы ғы сияқ
ты же ке мі незқұлық тың құн ды лықтaры не гіз гі құн ды лықтaр бо лып қaлa бе ре тін ді гін көр се те ді. 
Қaзaқстaндық жaстaр aрaсындa инер ция лық, тұ ты ну шы жә не тәуел ді кө ңілкүй сияқ ты ең бек 
бел сен ді лі гі не қaтыс ты үр діс тер бaйқaлaды. Ген дер лік тұр ғы сынaн мaмaндық жә не жұ мыс пен 
қaмту ынтaлaнды ру стрaте гиялaрды тaңдaу өл шем де рі не сәй кес жұ мыс құн ды лықтaр турaлы 
қaзaқстaндық жaстaрдың өкіл ді гі тaлдaнaды. Ген дер лік тұр ғы сынaн қaзір гі зaмaнғы Қaзaқстaн 
жaстaры ның өмі рін де гі құн ды лықтaр иерaрхиясы ның сaлыс тырмaлы тaлдaуы әйел дер дің «aвто
ном ды құн ды лықтaрғa (өз ді гі нен дaму)» ұм ты луы әрі жaқындaуы жә не aл ер лер ге «мaте риaлдық 
құн ды лықтaр» тән. Де рек тер жоғaры жaлaқы мен қaржы жaғдa йынa қол жет кі зу ниеті мен Ре
сей мен Қaзaқстaнның жaстaрынa мaте риaлдық құн ды лықтaрғa бaғдaр бе ре ді. Соғaн қaрaмaстaн, 
«ең бек ке де ген қы зы ғу шы лық» жә не «ең бек нә ти же сі» қaзaқстaндық жaстaр үшін мaңыз ды. Жүр
гі зіл ген зерт теу лер дің құн ды лы ғы ең бек құн ды лықтaры ның кә сіп ті тaңдaуғa нaқты се беп те рі мен 
қaзaқстaндық жaстaрды жұ мысқa орнaлaсты ру стрaте гиялaры aнықтaлды. Жұ мыс тың нә ти же
ле рі осы тaқы рып бо йын шa ғы лы ми жұ мыстaр жaзу жә не «Әлеу меттaну» мaмaнды ғы бо йын шa 
aрнaйы курстaр жүр гі зу ге aрнaлғaн.

Тү йін  сөз дер: Қaзaқстaн, жaстaр, әлеу мет тік құн ды лықтaр, ең бек құн ды лықтaры, құн ды лық 
бaғдaрлaры, мaте риaлдық құн ды лықтaр, aвто ном ды құн ды лықтaр, гиб рид тік құн ды лықтaр.
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Трудовые цен ности сов ре мен ной молодежи г. Алматы:  
реалии и пер спективы 

В стaтье рaссмaтривaет ся динaмикa тру до вых цен нос тей сов ре мен ной кaзaхстaнс кой мо ло
де жи. Цель дaнной стaтьи – покaзaть иерaрхию и нaпрaвле ния из ме не ния тру до вых цен нос тей 
мо ло де жи в ус ло виях мо дер низaции кaзaхстaнс ко го об ще ствa. Нaуч ной знaчи мос тью яв ляет ся 
выяв ле ние ген дер ных осо бен нос тей тру до вых цен нос тей мо ло до го пок ло не ния. Прaкти ческaя 
знaчи мос ть зaключaет ся в состaвле ний иерaрхии жиз нен ных цен нос тей мо ло де жи. Стaтья ос
но вывaет ся нa ре зуль тaтaх, про ве ден ных aвторaми по ле вых со ци оло ги чес ких исс ле довa ний в г. 
Алмaты (янвaрьaпрель 2014 г.). В исс ле довa нии былa зaдей ст вовaнa мо ло дежь от 16 до 29 лет. 
Вы боркa – 500 рес пон ден тов (ин ди ви дуaльное стaндaрти зи ровaнное ин тер вью). Былa прив ле ченa 
мо ло дежь 7 рaйо нов г. Алмaты, ко торaя подт верждaет реп ре зентaтив ность про ве ден но го исс ле
довa ния. При 95% вер но го ин тервaлa стaтис ти ческaя ошибкa не пре вышaет ±3,1%. Ин формa
ция, по лу ченнaя в хо де про ве ден но го исс ле довa ния, былa обрaботaнa ком пью тер ной прогрaммой 
SPSS 17.0. Ос нов ные ре зуль тaты исс ле довa ния покaзывaют, что для мо ло де жи ос нов ны ми цен
нос тя ми остaют ся цен нос ти лич ност но го хaрaктерa, кaк семья и здо ровье. Нaблюдaют ся сре ди 
кaзaхстaнс кой мо ло де жи тaкие тен ден ции по от но ше нию тру до вой дея тель ности, кaк инерт нос ть, 
пот ре би тель ское и иж ди вен чес кое нaст рое ние. Проaнaли зи ровaны предстaвле ния кaзaхстaнс кой 
мо ло де жи о тру до вых цен нос тях по кри те риям мо ти вов вы борa про фес сии и стрaте гии зaня тос ти 
с уче том ген дер ной спе ци фи ки. Срaвни тель ный aнaлиз иерaрхии жиз нен ных цен нос тей сов ре мен
ной кaзaхстaнс кой мо ло де жи в ген дер ном aспек те покaзывaет ст рем ле ние и бли зос ть жен щин к 
«aвто ном ным цен нос тям (сaморaзви тие)», a муж чинaм при су щи боль ше всех «мaте риaльные цен
нос ти». Дaнные покaзывaют ориен ти ровaннос ть мо ло де жи Рос сии и Кaзaхстaнa к цен нос тям мaте
риaльно го хaрaктерa кaк ст рем ле ние дос тичь вы со кой зaрплaты и мaте риaльно го по ло же ния. Тем 
не ме нее вaжны ми для кaзaхстaнс кой мо ло де жи яв ляют ся «ин те рес к тру ду» и «ре зуль тaты трудa». 

Цен нос ть про ве ден но го исс ле довa ния зaключaет ся в том, что выяв ленa кор ре ля ция тру до
вых цен нос тей с реaльны ми мо тивaми вы борa про фес сии и стрaте гиями зaня тос ти кaзaхстaнс кой 
мо ло де жи. Ито ги рaбо ты мож но ис поль зовaть при нaписa нии нaуч ных рaбот по дaнной те ме и 
пре подaвa нии спе циaль ных кур сов по спе циaль нос ти «Со ци оло гия».

Клю че вые словa: Кaзaхстaн, мо ло дежь, со циaльные цен нос ти, тру до вые цен нос ти, цен ност
ные ориентa ции, мaте риaльные цен нос ти, aвто ном ные цен нос ти, гиб рид ные цен нос ти. 
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Labor values of modern youth of Almaty: realities and �ros�ects

Statement of the problem and direction of the 
research. 

The �roblem of the transformation of labor 
values   occu�ies a s�ecial �lace in the functioning 
of new socio-economic relations in Kazakhstan. 
The transition to market relations destroyed the old 
system of labor motivation of the individual, and the 
new system of labor orientations is at the stage of 
formation. Social changes in the Kazakh society led 
to a shift in value �riorities in the world of work 
and �rofessional attitudes of modern youth. There 
is a reassessment of the value orientations of the 
individual. Es�ecially the attitude of modern youth 
towards work has changed. If during the Soviet 
�eriod labor was �erceived as a duty of man, now 
every �erson can freely choose the s�here of labor 
activity. On the one hand, in modern society labor 
is the foundation of the well-being of the individual 
and his family. Labor values   become the basis 
of em�loyment, entre�reneurshi�, �roductivity 
and quality of labor, life and material well-being 
of a �erson. Consequently, labor is estimated by 
young �eo�le as a basis for self-develo�ment, self-
sufficiency and self-realization. �arket relations 
make their adjustments in the im�lementation of 
value orientations of young �eo�le. On the other 
hand, among young �eo�le, there is a tendency to 
intensify the �rocesses of standardization of cultural 
consum�tion and recreational behavior, a��roved 
by the �assive-consumer attitude to the labor 
�rocess. For modern youth in general, a change in 
the orientation of life orientations from the social 
(collectivist) com�onent to the individual is ty�ical 
(Karavaeva, 2004: 38). Sharing this o�inion, it should 
be noted that in market relations, internal motivation 
and attitude towards the work of the individual is the 
determining indicator of the strategy of career choice 
and career develo�ment. So, according to the results 
of Russian scientists, consumer orientations �revail 
in the social, including labor values   of modern youth 
(Kar�ukhin, 2003). Among the youth there is also an 
inertia and a de�endent mood.

The object of the study is the youth of Almaty. 
The �ur�ose of the study is a com�rehensive analysis 
of the labor values   of Kazakhstani youth. The task 
was set by conducting a s�ecific sociological study to 
show the main ty�es and directions and motivational 
structure of the labor values   of young �eo�le. When 
writing the article, methods of monogra�hic and desk 
research, analysis of statistical and secondary data 
on the research to�ic were used. The sociological 
research was carried out by questioning and 
�rocessed by the �rogram SPSS 17.0. In the study 
of this �roblem the following hy�otheses are �osed:

– labor values   de�end on the attitude to work 
and the choice of �rofession;

– motives for choosing a �rofession affect 
the formation of material, autonomous and social 
values;

– labor values   are gender s�ecific.
The significance of this work is that this �roblem 

is examined from the sociological �oint of view.
Increased interest in the study of labor values   of 

young �eo�le in Almaty is determined for several 
reasons: First, young �eo�le are a s�ecial labor, 
intellectual and cultural �otential of the society; 
secondly, social ada�tation and the formation of 
social, incl. labor values   of young �eo�le occurs 
at the decisive stage of life for any �erson, when 
the world outlook and leading directions of his life 
�osition are formed, a s�ecialty is acquired, the 
foundations of social behavior are laid; Thirdly, the 
labor values   of young �eo�le influence the attitudes 
of life, the way of life of young �eo�le; Fourth, young 
�eo�le become the most dynamically ada�ting to 
new conditions among social grou�s. At the same 
time, due to the fact that young �eo�le are only 
«at the beginning of their life’s journey,» it is least 
�rotected from the im�act of social dysfunctions 
of the transformation �rocess. On the other hand, 
tracing the form and �ace of the formation of value 
orientations of young �eo�le will make it �ossible 
to �rovide the structure of labor values   for young 
�eo�le in Kazakhstan society as a whole.

Before analyzing the current state of labor values   
of modern Kazakhstani youth in an a��lied as�ect, 
we will focus on some theoretical �roblems.

In the modern scientific literature on the study 
of social values, a number of trends are singled out.

In the conce�t of E. Durkheim, the influence 
of value-normative systems on man and society 
is analyzed (Durkheim, 1991). �. Rokić formed 
two value sets of 36 values   (sets of values) called 
«Rokeach Value Scale» (Rokeach, 1989; Rokeach, 
1973). In the classification of social values, the 
value scale of Rokich is a methodology for studying 
this �roblem. At the �resent time, Russian scientists 
single out the values   attainable by �eo�le; common 
to all �eo�le values; values   based on culture, habitat, 
social institutions, �ersonal qualities of a �erson. 
This ty�ology is a��licable in system analysis of 
this �roblem.

To the researchers investigating the �roblem 
of values   as an indicator of the socialization of the 
individual, one can include Schwartz and W. Bilski 
(Schwartz., Bilsky, 1990). Ronald Inglehard, on the 
basis of many years of research, concludes that the 
state develo�s when autonomous values   are formed 
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(Inglehart, 2008: 141). The study of autonomous 
values   as a ty�e of labor values   is a new direction in 
sociological science. This direction makes it �ossible 
to reveal the level of conscious and �ur�oseful 
attitude to labor activity.

Based on the monogra�hic analysis in this 
area, we have identified the following grou�s of 
researchers of the social values   of the individual.

The first grou� of scientists associate the 
formation of values   with the basic social orientations 
of the individual and social grou�s. Interesting is the 
o�inion of J.T. Toshchenko, who stresses that «the 
basic values   ... characterize the basic orientations of 
�eo�le both in life in general and in the main s�heres 
of their activity: in labor, in �olitics, in everyday 
life, etc.» (Zimin, 2012: 75). Among the new 
trends, it should be es�ecially noted the attem�ts 
of Russian scientists to enrich the methodology 
and methods of sociological research of value 
orientations (Toshchenko, 2014; Yadova, 2012; 
Selivanova, 2013; Khairullina, 2012; Petrov, 2008). 
In this direction labor values   are studied taking into 
account the labor behavior of a �erson in various 
social institutions. Particular attention is �aid to 
com�arative analysis of traditional and modern 
values   of youth.

The second grou� of scientists, studying values, 
em�hasize the motivational structure of the work 
behavior of the individual. In this direction we share 
the �osition of IA. Surin, which defines values   as the 
beliefs of �eo�le, social grou�s, society, but claims 
that not any, but only in relation to the goals to which 
they should strive. (Surina, 1999: 95).

The third grou� of scientists em�hasizes the 
im�ortance of goal-setting in the �rice structure. 
This grou� can be attributed to the theoretical 
statements of LG. Yuldasheva. It defines values   as 
meaningful, generally acce�ted and shared beliefs 
in society about the goals that �eo�le should strive 
for, and the main means to achieve them (Yuldashev, 
2011: 147).

The fourth grou� of scientists study values   
from the socio-�sychological �oint of view. 
Characteristics of values   from the �ersonal and 
�sychological �oint of view are analyzed in the 
studies of V.S. �aguna (�agun, 2010) and A.O. 
�ilanchenko (�ilanchenko, 2012). Philoso�hical 
and sociological characteristics of value orientations 
are set forth in the research of A.N. Nysanbaeva 
and GS. Abdirayymova(Nysanbaev, 2011; 
Abdirajymova, 2005).

Characterizing the value system of modern 
youth, sociologists identify the following trends: 
1. The increased level of education and lack of 

coherence in the social and �ersonal meaning of 
education in the youth environment; 2. Recognition 
of the social significance of youth �artici�ation in 
�ublic life and the desire to assert itself in the non-
�roductive s�here, mainly in the s�here of leisure; 
3. Priority of consumer orientations over creative, 
creative; 4. Ousting the values   of national culture 
with Western �atterns of behavior and symbols; 5. 
Weak individualization and selectivity of culture 
associated with the dictates of grou� stereoty�es 
(�an’ko, Ohanian, 2008: 56).

An analysis of the study of value �references of 
modern youth shows the effectiveness of a��lying 
the methodology of system analysis. The study of 
the macro, -mes and micro factors that influence the 
formation and change in the structure of the value 
orientations of a given social grou� allows a dee�er 
and more reliable analysis of the correlation of labor 
values   with the motives for choosing a �rofession, 
attitude toward the �rofession and the strategy of 
youth em�loyment.

Methodology and method of research. 
The article is based on the results of field research 

conducted by the authors in Almaty (January-A�ril 
2014). The study involved young �eo�le from 
16 to 29 years old. Sam�ling - 500 res�ondents 
(individual standardized interview). The youth of 7 
districts of Almaty were attracted, which confirms 
the re�resentativeness of the conducted research. 
At 95% of the correct interval, the statistical error 
does not exceed ± 3.1%. The information obtained 
during the research was �rocessed by the com�uter 
�rogram SPSS 17.0. Also, the authors conducted 
a desk study (traditional analysis of documents). 
Within the framework of this methodology, the 
analysis of documents from secondary theoretical 
and monogra�hic sources was carried out.

Results and discussion
Dynamics of value orientations of modern 

youth. The dynamics of value orientations of young 
�eo�le in Kazakhstan can be traced by the results of 
the studies carried out by the Institute of Philoso�hy 
and Political Science of the �inistry of Education 
and Science of the Re�ublic of Kazakhstan in 2010, 
the World Values   Survey in Kazakhstan in 2010-
2014. and the authors of this article. In the study 
of the Institute of Philoso�hy and Political Science 
of the �inistry of Education and Science of the 
Re�ublic of Kazakhstan in 2010, the following 
hierarchy of life values   of res�ondents is �resented: 
family - 63.7%; health - 58.0%; �ros�erity - 34.9%; 
well-being - 31,7%; labor - 31.5%; �rofessionalism 
- 22.15% (Nysanbaev, 2011). On this basis, 
A.Nysanbayev focuses on universal, dominant, 
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stable, unstable (variable), insignificant (small) 
values. The dynamics of changes in the value 
orientations of young �eo�le can be shown on the 
basis of a com�arative analysis of the results of the 
World Values   Survey in Kazakhstan 2010-2014, in 
which the family (91.4%), health (91.1%), , friends 
(53.9%), free time (51.1%), religion (24.3%), 
�olitics (9.5%). The following values   are less 
im�ortant: �olitics (61.0%), religion (44.9%), free 
time (12.7%), friends (9.4%), work (7.7%), family 
(0, 8%.) (World Values   Survey 2015). In a study 
conducted by S.V. Yavona, among the vital goals 
for young �eo�le in Russia, «high earnings, material 
�ros�erity» (19%) are taken first, then «it’s a matter 
of soul, an interesting job» (15%) and, finally, «good 
relations in the family» 12.1% [Javon, 2012]. In 
the studies conducted by the Russian scientist S. 
�agun from 1991 to 2004, It was shown that in 
the Russian society in the structure of labor values   
the res�ondents �referred a high salary (96.0%), 
reliability of the work�lace (80.0%), interesting 
work (72.0%). (�agun, 2000; 2003; 2006). 

�easuring the hierarchy of labor values   towards 
stable work shows the im�act of market relations, strong 
com�etition in the labor market on the �rofessional 
strategies of modern youth. In such a situation, the 
�erson is im�ortant not only the size of the salary 
and the content of labor, but also the guarantee of the 
work�lace is of �articular im�ortance. In this res�ect, 

young �eo�le are a socially vulnerable grou�. At the 
beginning of the labor �ath, it is on the �eri�hery of 
the labor market. Therefore, young �eo�le, along with 
high wages, are more concerned about the stability of 
the work. On the other hand, young �eo�le in the labor 
market are characterized by a high level of �otential 
and actual �rofessional mobility. In this res�ect, we can 
not say that this indicator is im�ortant for all segments 
of the youth. Our results confirm and su��lement the 
�ast conclusions of the world study of values   about 
the �references of modern youth regarding work. The 
obtained results indicate that the dominant trend is the 
maximization of earnings, not by raising the level of 
qualifications and career growth, i.e. self-im�rovement, 
but by minimizing risks and labor costs. 

Consequently, for Russian youth, «high earnings, 
material �ros�erity» is �aramount im�ortance, and 
for the youth of Kazakhstan - a family. It should 
be noted that in the Kazakhstan studies conducted 
in 2010-2014, the growth of family values   among 
young �eo�le is shown.

These results are confirmed by the studies carried 
out by the authors of this article (Table 1). The 
to� five values   of youth in Almaty include values: 
«family ha��iness» (68.2%), «own health», «health 
of loved ones» (53.2%), «striving for interesting 
and �rofitable work» (51, 4%), «to become a good 
s�ecialist (32.4%), achieve their fair work (31.0%), 
reach wealth (25.2%).

Table 1 – Life values of youth in Almaty (% of res�ondents)

Life values Answers

Family ha��iness 68,2%

Own health, health of loved ones 53,2%

Striving for interesting and �rofitable work 51,4%

Execution of the debt to the Almighty 34,4%

Become a good s�ecialist 32,4%

Total reach by their fair work 31,0%

To hel� society, the fulfillment of human duty 25,4%

Reach wealth 25,2%

The results of our research are com�arable with 
the results of other authors, indicating such �riorities 
for young �eo�le as love, family, health, friends, 
material �ros�erity, favorite work. The obtained 
results show that the dominant value in the world 
of work is material values. As well as �eculiar to 

this social grou�, the youth of Kazakhstan strives 
to achieve a high salary and financial �osition. 
Nevertheless, for young �eo�le, �ersonal values, 
such as family and health, remain core values.

The structure of labor values   of modern youth 
in Kazakhstan based on the results of a s�ecific 



ISSN 1563-0307                                          The Journal of Psychology & Sociology. №2 (65). 2018 121

Sadyrova �.S. et. al

sociological study. Labor values   occu�y a s�ecial 
�lace in the structure of the life values   of young 
�eo�le. When studying the labor values   of young 
�eo�le, it is im�ortant to focus not on quantitative 
and qualitative indicators of work. In the modern 
community in the era of the fourth stage of the 
world scientific and technological revolution 
and the third stage of social modernization in the 
Kazakh society, the value of labor acquires a new 
qualitative level. In the modern world economy, the 
develo�ment of automation, com�uterization and 
the introduction of digital technology forces work 
to rise to a new qualitative level of develo�ment. 
Consequently, the quality of labor �rimarily 
de�ends on the quality, structure and content of the 
individual’s �ersonal values.

In the research �lan, we have isolated 
autonomous, material, status, social and hybrid 
labor values   (Table 2).

Autonomous values   include �ersonal and 
�rofessional develo�ment (31.0%), inde�endence 
and autonomy (4.8%), work should be interesting 
(44.8%), the o��ortunity to work inde�endently 
(30.0%), creative freedom and o��ortunity ( 10.4%), 
higher education, the result of labor (36.8%), 
initiative and diligence (30.0%). This grou� of young 
�eo�le has a high �rofessional �otential and is a 
dignified reserve in the economic and administrative 
s�here of Kazakhstan.

The structure of material values   consists of 
such com�onents as financial condition, salary 
(47.4%), working conditions (26.2%), job security 
and stability (37.0%), material welfare (22.2%), the 
availability of work with the necessary equi�ment, 
high technologies and other values   that relate to 
material goods (26.2%). On the one hand, the status 
of material values   is directly related to material well-
being. The desire of young �eo�le for high-�aying 
work can be the result of a low level of material 
well-being, i.е. is caused by the need to adjust the 
material and financial situation. Consequently, the 
structure of the needs and value orientations of 
modern Kazakhstani youth is very com�lex. Also, 
for the res�ondents, the «guarantee of �reserving the 
work�lace» is of no small im�ortance. stability of 
work (7.7%).

On the other hand, the desire of 47.4% of 
res�ondents to «�rofitable work» shows the 
significance of material values   for modern youth. 
This fact can be associated with difficulties of a 
material nature at the start of life. Often, young 
�eo�le face the �roblems of scanty wages, 
inaccessibility to high-�aid jobs, unsettled housing 

and household �roblems. In these conditions, the 
orientation of young �eo�le to material values   is 
related to life situations, orientation and de�endence 
on highly �aid work.

Structural values   are mainly manifested through 
values   such as career (31.0%), �ower, �restige and 
influence. Structural values   are characteristic of 
young �eo�le aged 25-29 years, those who have 
certain �rofessional ex�erience and are oriented 
toward raising their social status. Structural values   
are interrelated with autonomous values   in the world 
of work.

Social values   include the relationshi� in the 
grou� (7.0%), altruism, the utility of labor for 
society (5.7%), assistance to the needy (3.9%), 
social safety of labor (3.4%), social res�onsibility, 
job satisfaction . These values   are ty�ical for all 
grou�s of res�ondents. A low level of social values   
is a s�in-off of individual youthful assum�tions in 
the world of work.

�ybrid values   are held back by the fact that 
they combine inactive values   above these ty�es 
of values. This ty�e of values   includes the use 
of official �osition (6.2%), corru�tion (0.6%), 
light work, flexible work schedule (9.6%), 
lobbying, faith in luck, violation of disci�line, 
coercion and willingness to use any methods to 
achieve their goals, etc. It is encouraging that 
young �eo�le in the structure of labor values   
are less focused on hybrid values, �odern youth 
understands that a good salary does not come 
easily. Easy work can not become the basis 
of a good salary. The �rovision of a «social 
�ackage and social guarantees» is not im�ortant 
for young �eo�le, and we associate this with a 
decrease in the �aternalistic values   of youth, as 
well as the insufficiency of the level of the social 
�ackage. When the size of the social �ackage 
is minimal, young �eo�le seek to achieve their 
own well-being by means of high wages. It can 
be concluded that for modern youth it is more 
feasible to achieve a high social �osition, not 
through social benefits, but through good work 
and high wages. The analysis of the received data 
confirms that the modern youth in the hierarchy of 
labor values   gives high �riority to «high wages» 
(47.4%), «interesting work» (44.8%), job security 
(37.0%). A feature in changing the labor values   of 
young �eo�le is that they �lace an im�ortant �lace 
in the labor activity not only on the size of their 
income. «Interest in labor» (44.8%) and «labor 
results» (36.8) occu�y a significant �lace in the 
structure of their labor �references.
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Table 2 – Labor values of young �eo�le in Almaty (% of those surveyed)

Youth labor values Answers 

�igh salary 47,4%

Interesting job 44,8%

Guarantee of �reservation of the work�lace 37,0%

Results of labor 36,8%

Good relations with colleagues at work 33,6%

Good conditions for career growth 31,0%

O��ortunity for �ersonal and �rofessional growth 30,0%

According to these indicators, it is �ossible to 
determine the level of com�etitiveness of modern 
youth in the labor market. �igh interest and 
motivation of modern youth for �rofessional activity 
leads to high �roductivity and quality of their work. 
This is confirmed by the results of the study. (36.8%) 
of the res�ondents noted the im�ortance of the 
achievement of the results of labor. Young �eo�le 
understand that the modern labor market requires 
the em�loyee to be highly motivated, motivated, 
�roductive in relation to work.

Gender specificity of labor values   of 
Kazakhstan youth. 

In the gender �ers�ective, the influence of 
traditional values   �revails in the life values   of 
Kazakhstani youth. �en and women almost equally 
�refer family ha��iness. «Family ha��iness» was 
chosen by 14.6% of men and 13.3% of women. 
Consequently, the im�ortance of family values   
is understood and shared by men on a �ar with 
women. The variant «Striving for interesting and 
�rofitable work» is �referred by the male half of the 
res�ondents. (men - 11.5%, women - 9.7%). And in 
the answer to the question: «Women are the most 
�o�ular women (men - 1.9%, women - 2.6%). If you 
com�are the answers to the above questions, then 
there is an orientation of men to «high-�rofit work», 
and women - to «work on the soul.» The tendency of 
men to high-�rofit work is evident from the answer 
to the question: «To achieve wealth». (men - 6.0%, 
women - 4.4%). To the question: «Do not lag behind 
the rhythm of life» was answered �ositively by 
3.1% of men, 4.5% of women. The �redominance of 
women in this matter shows the essence of women: 
to kee� u� with «fashion», to be no worse than others. 
�odern women of a younger age are more ada�ted, 
ready to acce�t social changes. It should also be 
noted that among young �eo�le, 3.5% of men and 

6.0% of women want to «live among educated and 
cultured �eo�le.» �odern young girls tend to kee� 
u� with the demands of the modern labor market. 
Economic freedom and com�etitiveness �lay an 
im�ortant role for them. The results of the research 
showed qualitative changes in the motivational 
structure of a modern young woman in Kazakhstan. 

So, if the hierarchy of the life values   of modern 
Kazakhstani youth is gra��led in a gender as�ect, 
women’s desire and closeness to «autonomous 
values   (self-develo�ment)» is observed, and men 
have the most «material values». Given the small 
difference in res�onses between men and women, 
it is im�ossible to draw unequivocal conclusions in 
the gender �ers�ective of the value orientations of 
modern youth. This trend is confirmed by the results 
of the research conducted by the World Values   Survey 
in Kazakhstan in 2010-2014. To the question: «You 
agree with this statement that it is not the best way 
to work for achieving autonomy, inde�endence» 
- yes 56,2% of young �eo�le answered. Of these, 
63.1% of women and 48.7% of men. Indifferent to 
the achievement of autonomy and inde�endence of 
30.4% of res�ondents. Of these, 37.4% of men and 
25.5% of women. 13.4% of res�ondents disagree 
with this statement. Of these, 13.9% of men and 
11.3% of women.

In the gender �ers�ective, men (11.6%) are 
more eager for interesting and lucrative work than 
women (9.7%). �en are the most res�onsible in 
�rofessional activities. 2.6% of women and 1.9% of 
men are motivated to work in the chosen �rofession. 
The res�ondents’ answers show that women have the 
value of «work in the chosen �rofession». According 
to the results of the survey, 6.0% of men and 4.4% 
of women are striving to achieve wealth, i.e. certain 
well-being. Values, how to be a good s�ecialist 
(men-6.5%, 6.7% - women), achievement of all 
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fair labor (men-6.4%, 6.3% -women), achievement 
of worthy status in society (male- 3,8%, 3,5% - 
women), freedom and inde�endence (men-3,6%, 
3,5% - women) are im�ortant for men and women.

For young �eo�le, values   such as the desire for 
honor and recognition (men-2.2%, women-2.9%), 
quality education (men-2.6%, women-2.6%), career 
growth ( men-1,7%, women-1,1%), as�iration to easy 
and highly �aid work (men-1,2%, women-1,4%).

 For men in �rofessional work, high wages are 
im�ortant (men -17.6%, women- 14.9%), freedom 
in the labor �rocess (men -6.4%, women-4.2%). It 
was revealed that men �refer material values   more. 
It should be noted the im�ortance of material values   
for women. In market conditions, the �ro�ortion 
of women seeking economic freedom is growing. 
Consequently, the com�etitiveness of women in 
em�loyment is also growing.

For women, good working conditions are 
im�ortant (men - 14.3%, women - 14.9%), interest, 
im�ortance and content of work (men -10.8%, 
women- 13.4%), Recognition of work by society 
(men-5.6%, women-7.8%), Social �ackage and 
social guarantees (men -3.8%, women - 4.3%). On 
the following questions, the res�ondents’ answers 
coincide: good conditions for career growth (men 
-15.4%, women - 15.3%), stability and job security 
(men -14.6%, women- 14.3%), work in �restigious 
com�any, good relations with colleagues and 
with management (men -11.4%, women-11.0%). 
Com�arison of the results of res�ondents’ answers 
shows that men tend to the desire for material 
values, and for women to social values. For women, 
the content of labor is of great im�ortance, to do 
what you love.

Strategies to achieve the labor values   of 
Kazakhstan’s youth. One of the directions of the 
research was to identify strategies for achieving the 
labor values   of modern Kazakhstani youth. According 
to the content of labor motivation of Kazakhstan 
youth, the following classification is given:

The first grou�, motivated by the achievement of 
a high level of income through �rofessional growth. 
The results of the study confirm the �resence 
among the youth of a grou� that �laces first on the 
labor dedication, the content of labor and �ersonal 
achievement, i.e. career. This grou� is characterized 
by high labor motivation, high creative �otential and 
is the main engine of future social and economic 
changes in the society.

Among the young �eo�le it is es�ecially �ossible 
to single out a grou� that considers «zealous and 
interesting work» a guarantee of high financial 
�osition and reliable em�loyment. In this grou�, the 

self-giving and creative character of labor activity 
comes first, and the achievement of a high level of 
well-being.

Attention is also drawn to that �art of the youth, 
which refers to labor as a way of comfortable and 
selfless �astime. This grou� of young �eo�le is 
characterized by individually oriented motivation in 
relation to work. For them it is im�ortant to have 
comfortable working conditions and satisfaction of 
�ersonal interests in the labor �rocess.

The motives for achieving the labor values   of 
young �eo�le in Kazakhstan differ in the following 
areas.

The first grou� of res�ondents to trust in labor 
values   trusts only themselves (68.1%). Among 
them, 66.7% of men and 69.3% of women. These 
data show that young �eo�le are characterized by 
a decrease in �aternalistic views and an increase 
in individualistic attitudes. Re�resentatives of this 
grou� are focused on im�roving their own situation, 
that is, they are aimed at achieving a certain social 
status and entre�reneurial activity. At the same time, 
it should be noted that self-confidence rises by 20-
29 years. As the age increases, a �erson acquires 
confidence in himself and in his �rofessional activity. 
This grou� of young �eo�le is distinguished by 
self-confidence, in their �rofessional and �ersonal 
abilities. They are characterized by rationality, high 
level of �rofessional mobility and the introversion of 
social behavior. Analysis of research data shows that 
«interest in labor» and «labor outcomes» are also 
im�ortant for modern youth. On these indicators it 
is �ossible to determine the level of com�etitiveness 
of modern youth in the labor market. �igh interest 
and motivation of modern youth for �rofessional 
activity leads to high �roductivity and quality of 
their work. This is confirmed by the results of the 
study. 7.6% of res�ondents noted the im�ortance of 
the achievement of labor outcomes. Young �eo�le 
understand that the modern labor market requires 
the em�loyee to be highly motivated, motivated, 
�roductive.

The second grou�, motivated by the achievement 
of a high level of income in an easy way, making 
minimal efforts (resources of �arents, good 
acquaintances, etc.). Res�ondents are focused on 
su��orting relatives and friends (11.4%), on luck 
(9.9%). This grou� of young �eo�le is characterized 
by extravagance, infantilism, insecurity and 
orientation of assistance from outside. In this grou� 
also a low level of social, including labor, ada�tation 
and identification. This grou� includes young 
�eo�le from 18-21 years old, who are at the stage of 
�rofessional develo�ment.
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The third grou� - with a low level of labor 
motivation. For this grou� is not interested in the size 
of income and the quality of welfare. This attitude 
is the result of the inertia and insecurity of young 
�eo�le in their �rofessional abilities. Young �eo�le 
in this grou� are not com�letely sure of themselves 
and in their �rofessional com�etencies (33.0%). 
They are extroverted, not oriented to �rofessional 
changes, social activity at a low level. Some of the 
youth of this grou� are sure that if they lose this 
job, they will not be able to find a new job and may 
remain unem�loyed (37.0%).

A com�arison of the results obtained by 
Kazakhstani and Russian researchers shows the 
general and the difference in the structure of the 
labor values   of modern youth.

Proceeding from the listed data it is �ossible to 
draw the following conclusions:

1. The most im�ortant basic values   for modern 
Kazakhstani youth are «family», «health», «high 
financial �osition», «good work»;

2. Kazakhstan youth in labor values   focuses 
on «income size», «labor content», «stability» and 
«�erformance»;

3. Young �eo�le in the structure of labor values   
less focus on values   such as easy and lucrative 
work, the availability of social benefits and extra 
days off, the �ossibility of using office, receiving 
bribes.

4. Value orientations in relation to labor directly 
affect the level of �rofessional mobility of modern 
youth.
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