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LABOR VALUES OF MODERN YOUTH OF ALMATY:
REALITIES AND PROSPECTS

The article examines the dynamics of labor values of modern Kazakhstani youth. The purpose of this
article is to show the hierarchy and directions of changing the labor values of young people in the condi-
tions of modernization of Kazakhstani societies. The scientific significance is the identification of gender
characteristics of the labor values of young worship. The practical significance lies in the compilation of
the hierarchy of the life values of young people.

The article is based on the results of field research conducted by the authors in Almaty (January-
April 2014). The study involved young people from 16 to 29 years old. Sampling - 500 respondents
(individual standardized interview). The youth of 7 districts of Almaty were attracted, which confirms the
representativeness of the conducted research. At 95% of the correct interval, the statistical error does not
exceed + 3.1%. The information obtained during the research was processed by the computer program
SPSS 17.0. The main results of the research show that for young people the values of personal character
as family and health remain the main values. There are observed among the Kazakhstan youth such ten-
dencies in relation to labor activity, as inertness, consumer and dependent mood. Representations of the
Kazakhstani youth about labor values are analyzed on the basis of the criteria of the choice of the profes-
sion and employment strategy, taking into account the gender specifics. A comparative analysis of the
hierarchy of life values of modern Kazakhstani youth in a gender aspect shows the desire and closeness
of women to «autonomous values (self-development)», and men have the most «material values». The
data show the orientation of the youth of Russia and Kazakhstan to material values as a desire to achieve
high wages and financial position. Nevertheless, «interest in labor» and «labor outcomes» are important
for Kazakhstani youth. The value of the conducted research is that the correlation of labor values with
real motives for choosing a profession and strategies for employment of Kazakhstani youth is revealed.
The results of the work can be used to write scientific works on this topic and teach special courses in
the specialty «Sociology».

Key words: Kazakhstan, youth, social values, labor values, value orientations, material values, au-
tonomous values, hybrid values.
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AAMATbI KAQAACbIHbIH, Ka3ipri 3aMaHFbl )KacTapbiHbIH, éH0eK KYHAbIAbIKTapbl:
LUBIHABIKTAPbl MEH MepCcreKkTUMBaAapbl

Makanaaa Kasipri KasakCTaHAbIK XKacTapAblH eH6eK KYHAbIAbIKTaPbIHbIH AMHAMMKACh! KapaCTbl-
pbiAaabl. OCbl MaKaAaHbIH MakCaTbl — Ka3akCTaHAbIK, KOFAaMAbl >KaHFbIPTY >KaFAAMbIHAQ >KaCTapAblH,
eHOEK KYHADIAbIKTapblH ©3repTy MepapXmsCbiH >KaHe GarFbITTapbiH KOPCETY. fhiAbIMM MaHbI3bl — Xac
F1nbaAaTTbiH eH6eK KYHADIAbIKTapbiHbIH FEHAEPAIK CunaTTaMaAapbiH aHbikTay. [1pakTUKaAbIK, MaHbl-
3bl >KACTapAblH, 6MIPAIK KYHABIABIKTAPbIHbIH MEepapXMsChbiH »Kacayaa >kaTblp. Makaaa AAMaTbliAafbl
ABTOPAQP >KYPri3reH AaAaAblk, 3epTTEYAEPAIH HOTUXKeAepiHe HerizaeAreH (2014 XKbIAFbl KaHTap-cayip).
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3eptTeyre 16 >kacTtaH 29 »acka AeniHri »kactap KatbiCTbl. CbiHaMaAapAbl ipiktey — 500 pecrioHAEHT
(>keke cTaHAapTTaAFaH cyx6aT). AAMaTbl KaAaCbliHbIH, 7 ayAaHbIHbIH XKacTapbl TapTbIAAbI, OYA XKyprisiA-
reH 3epTTeyAepAiH OKIAeTTIriH pacTanAbl. AypbIC MHTEPBaAAbIH 95 %-bIHAQ CTAaTUCTUKAABIK, KATEAIK +
3.1%-AaH acnanabl. 3epTrey 6apbicbiHAQ aAblHFaH aknapaT SPSS 17.0 komnbloTepAaik 6araapAamachl
APKbIAbI BHAEAAI. 3epTTeyAiH Heri3ri HoTMXXeAepi >KacTapAblH AEHCAYAblFbl MEH AEHCAYAblFbl CUSIK-
Thl XKEKE MiHE3-KYAbIKTbIH, KYHABIAbIKTapbl HEri3ri KYHAbIAbIKTAP OOAbIN KaAa GepPeTiHAIMH KepceTeai.
KasakcTaHAbIK, >kacTap apacblHAQ MHEPLUMSABIK, TYTbIHYLLbI >KOHE TOYEAAl KOHIA-KYI CUSIKTbl eHOeK
GeAceHAIAITiHEe KaTbICTbl YpAicTep GaikaAaabl. [EHAEPAIK TypFbiCbiHAH MaMaHADBIK, >KOHE XKYMbICMEeH
KAMTY bIHTAAQHABIPY CTpaTerusiAapAbl TaHAQY OALIEMAEPIHE COMKEC >KYMbIC KYHABIAbIKTAP TYPaAbl
KA3aKCTaHAbIK, >KaCTapAblH, OKIAAITI TaAAaHaAbl. [eHAEPAIK TypFbICbIHAH Ka3ipri 3amaHfbl KasakcTaH
>KaCTapblHbIH, 6MIPIHAETT KYHABIABIKTap MepapX1sCbiHbIH CAAbICTbIPMAAbI TAaAAQYbl BEAAEPAIH «aBTO-
HOMAbI KYHABIAbIKTApFa (63AiriHEH AaMy)» YMTbIAYbI 8pi KaKbIHAQYbI YXK8HE aA epAepre «MaTepruarAbIk,
KYHABIAbIKTap» TOH. AepekTep >KOFapbl >KaAakbl MEH Kap>Kbl XKafaambliHA KOA >KETKi3y HMeTiMeH Pe-
ceit MeH KasakCTaHHbIH >KacTapbliHa MaTepUarAbIK, KYHABIAbIKTapra 6araap 6epeai. CoraH KapamacTaH,
«@HOEKKE AEreH KbI3bIFYLLUbIAbIK» XOHE «eHOEK HOTUXKECH» Ka3aKCTaHAbIK, >KacTap YLliH MaHbI3Abl. XKyp-
Ti3iAreH 3epTTeyAepAiH KYHAbIAbIFbI eHOEK KYHAbIABIKTApbIHbIH KOCINTI TaHAQyFa HaKTbl cebenTepi meH
Ka3aKCTaHAbIK, >KacTapAbl >KYMbICKA OPHAAACTbIpy CTpaTermsAapbl aHblKTaAAbl. 2KyMbICTbIH HOTUXKe-
Aepi OCbl TaKbIPbIN GOMbIHLLA FbIABIMM XKYMbICTAP >Ka3y >koHe «DAeyMeTTaHy» MaMaHAbIFbl GOMbIHLLA
apHaribl KypcTap XYpridyre apHaAfaH.

Ty#in ce3aep: KasakcraH, xacTtap, 9AeYMETTIK KYHAbIAbIKTap, eHOeK KYHABIAbIKTapbl, KYHABIAbIK,
GaraapAapbl, MaTEPUAAAbIK, KYHABIABIKTAP, aBTOHOMAbBI KYHAbIABIKTAP, TMOPUATIK KYHAbBIABIKTAP.
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TpyAoBble LLEeHHOCTH COBPeMEHHO MOAOAEXM I. AAMaTbl:
peaAum U nepcrneKTUBbI

B cratbe paccmaTpmBaeTcs AMHaMMKA TPYAOBbIX LIEHHOCTEN COBPEMEHHOM Ka3axCTaHCKOM MOAO-
AeXU. Lleab AaHHOM cTaTbM — MoKasaTb MEPapXMio U HamnpaBAEHUS U3MEHEHUS TPYAOBbIX LIeHHOCTel
MOAOAEXM B YCAOBUSIX MOAEPHM3ALMM Ka3axCTaHCKOro obuiectsa. HayuHoi 3HaUMMOCTBIO SIBASIETCS
BbISIBAEHME TEeHAEPHbIX 0COBEHHOCTEN TPYAOBbIX LIEHHOCTE MOAOAOIO MOKAOHeHMs. [pakTuyeckas
3HAUMMOCTb 3aKAKUAETCS B COCTABAEHMIA MEpapXMU >KM3HEHHbIX LIEHHOCTEN MoAoaexu. CraTbst oc-
HOBbIBAETCSl Ha pe3yAbTaTax, MPOBEAEHHbIX aBTOPaMM MOAEBbIX COLMOAOTMYECKUX UCCAEAOBAHWIA B T.
AAMartbl (aHBapb-anpeAb 2014 r.). B nccaepaoBaHmm Gbiaa 3aA€MCTBOBAHA MOAOAEXKb OT 16 A0 29 AeT.
Bbi6opka — 500 pecrnoHAEHTOB (MHAMBMAYaAbHOE CTaHAAPTU3MPOBAHHOE MHTEPBLIO). bbiAa MpuBAeUeHa
MOAOAEXb 7 palioHOB I'. AAMaTbl, KOTOPAs MOATBEPIKAAET pernpe3eHTaTUBHOCTb MPOBEAEHHOr0 MCCAe-
AoBaHus. [pu 95% BepHOro MHTEpBaAa CcTaTMcTMyeckas owmnbka He npesbiaetr +3,1%. Mudopma-
UM, NMOAyYEHHas B XOAE MPOBEAEHHOIO MCCAEAOBaHMS, ObiAa 0OpaboTaHa KOMIMbIOTEPHOI MPOrPaMmon
SPSS 17.0. OcHOBHble pe3yAbTaTbl MCCAEAOBAHUSI MOKA3bIBAlOT, UTO AAS MOAOAEXKM OCHOBHbIMU LIEH-
HOCTSIMM OCTaIOTCSI LIEHHOCTU AMYHOCTHOIO XapakTepa, Kak Cembsl M 3A0poBbe. HabaoaaloTcs cpeam
Ka3aXCTAHCKOM MOAOAEXKM Takue TEHAEHLMM MO OTHOLLEHUIO TPYAOBOM A€ATEAbHOCTU, KaK MHEPTHOCTD,
NoTPeBUTEABCKOE M MXXAMBEHUYECKOE HAacTpoeHMe. [poaHaAn3MpoBaHbl MPEACTABAEHNS Ka3axCTaHCKOM
MOAOAEXKM O TPYAOBbIX LIEHHOCTSIX M0 KPUTEPUSIM MOTUBOB BbiOOpa NPoheccm 1 cTpaTernm 3aHITOCTH
C yueToM reHaepHoin cneumdnki. CpaBHUTEAbHDBIN aHAAM3 MePAPXMM XKU3HEHHDBIX LIEHHOCTEN COBPEMEH-
HOM Ka3aXCTAHCKOM MOAOAEXKM B TEHAEPHOM acrekTe MokKasblBaeT CTPEMAEHME M BGAM30CTb KEHLLIMH K
«aBTOHOMHbIM LIEHHOCTSIM (CaMOpPasBUTUE)», a My>KUMHAM MPUCYLLM GOAbLLE BCEX «MaTEPUaAbHbIE LiEeH-
HOCTU». AaHHble NMOKa3bIBalOT OPUEHTUPOBAHHOCTb MOAOAEXM Poccumn 1 KasaxcraHa K LeHHOCTSIM MaTe-
PUAABHOrO XapakTepa Kak CTPEMAEHME AOCTMYUb BbICOKOM 3aprAaThl M MaTEPUAABHOIO MOAOXKeHUS. Tem
He MeHee Ba>KHbIMUW AAST Ka3aXCTAHCKOM MOAOAEXKM IBASIOTCS «<MHTEPEC K TPYAY» U «Pe3yAbTATbl TPYAA».

LleHHOCTb MPOBEAEHHOIrO MCCAEAOBAHMS 3aKAOUAETCS B TOM, UTO BbISIBAEHA KOPPEASILMS TPYAO-
BbIX LIEHHOCTEN C peaAbHbIMM MOTMBaMM BbiGOpa NPoeccnm 1 CTpaTerMsiMm 3aHITOCTM Ka3axCTaHCKOM
MOAOAEXN. MTOrmn paboTbl MOXKHO MCMOAb30BaTb MPY HAMMCAHUM HayYHbIX PaboT Mo AAHHOM TeMe U
npenoAaBaHUK CrielMaAbHbIX KYPCOB MO CneumMaAbHOCTU «COLMOAOTUS».

KaroueBble caoBa: KazaxcTtaH, MOAOAEXKb, COLMAAbHbIE LLEHHOCTU, TPYAOBbIE LLIEHHOCTU, LIeHHOCT-
Hble OPMEHTALIMU, MATEPUAABHBIE LIEHHOCTU, aBTOHOMHbIE LIEHHOCTM, TMOPUAHbIE LIEHHOCTU.
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Labor values of modern youth of Almaty: realities and prospects

Statement of the problem and direction of the
research.

The problem of the transformation of labor
values occupies a special place in the functioning
of new socio-economic relations in Kazakhstan.
The transition to market relations destroyed the old
system of labor motivation of the individual, and the
new system of labor orientations is at the stage of
formation. Social changes in the Kazakh society led
to a shift in value priorities in the world of work
and professional attitudes of modern youth. There
is a reassessment of the value orientations of the
individual. Especially the attitude of modern youth
towards work has changed. If during the Soviet
period labor was perceived as a duty of man, now
every person can freely choose the sphere of labor
activity. On the one hand, in modern society labor
is the foundation of the well-being of the individual
and his family. Labor values become the basis
of employment, entrepreneurship, productivity
and quality of labor, life and material well-being
of a person. Consequently, labor is estimated by
young people as a basis for self-development, self-
sufficiency and self-realization. Market relations
make their adjustments in the implementation of
value orientations of young people. On the other
hand, among young people, there is a tendency to
intensify the processes of standardization of cultural
consumption and recreational behavior, approved
by the passive-consumer attitude to the labor
process. For modern youth in general, a change in
the orientation of life orientations from the social
(collectivist) component to the individual is typical
(Karavaeva, 2004: 38). Sharing this opinion, it should
be noted that in market relations, internal motivation
and attitude towards the work of the individual is the
determining indicator of the strategy of career choice
and career development. So, according to the results
of Russian scientists, consumer orientations prevail
in the social, including labor values of modern youth
(Karpukhin, 2003). Among the youth there is also an
inertia and a dependent mood.

The object of the study is the youth of Almaty.
The purpose of the study is a comprehensive analysis
of the labor values of Kazakhstani youth. The task
was set by conducting a specific sociological study to
show the main types and directions and motivational
structure of the labor values of young people. When
writing the article, methods of monographic and desk
research, analysis of statistical and secondary data
on the research topic were used. The sociological
research was carried out by questioning and
processed by the program SPSS 17.0. In the study
of this problem the following hypotheses are posed:

— labor values depend on the attitude to work
and the choice of profession;

— motives for choosing a profession affect
the formation of material, autonomous and social
values;

— labor values are gender specific.

The significance of this work is that this problem
is examined from the sociological point of view.

Increased interest in the study of labor values of
young people in Almaty is determined for several
reasons: First, young people are a special labor,
intellectual and cultural potential of the society;
secondly, social adaptation and the formation of
social, incl. labor values of young people occurs
at the decisive stage of life for any person, when
the world outlook and leading directions of his life
position are formed, a specialty is acquired, the
foundations of social behavior are laid; Thirdly, the
labor values of young people influence the attitudes
of'life, the way of life of young people; Fourth, young
people become the most dynamically adapting to
new conditions among social groups. At the same
time, due to the fact that young people are only
«at the beginning of their life’s journey,» it is least
protected from the impact of social dysfunctions
of the transformation process. On the other hand,
tracing the form and pace of the formation of value
orientations of young people will make it possible
to provide the structure of labor values for young
people in Kazakhstan society as a whole.

Before analyzing the current state of labor values
of modern Kazakhstani youth in an applied aspect,
we will focus on some theoretical problems.

In the modern scientific literature on the study
of social values, a number of trends are singled out.

In the concept of E. Durkheim, the influence
of value-normative systems on man and society
is analyzed (Durkheim, 1991). M. Roki¢ formed
two value sets of 36 values (sets of values) called
«Rokeach Value Scale» (Rokeach, 1989; Rokeach,
1973). In the classification of social values, the
value scale of Rokich is a methodology for studying
this problem. At the present time, Russian scientists
single out the values attainable by people; common
to all people values; values based on culture, habitat,
social institutions, personal qualities of a person.
This typology is applicable in system analysis of
this problem.

To the researchers investigating the problem
of values as an indicator of the socialization of the
individual, one can include Schwartz and W. Bilski
(Schwartz., Bilsky, 1990). Ronald Inglehard, on the
basis of many years of research, concludes that the
state develops when autonomous values are formed
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(Inglehart, 2008: 141). The study of autonomous
values as a type of labor values is a new direction in
sociological science. This direction makes it possible
to reveal the level of conscious and purposeful
attitude to labor activity.

Based on the monographic analysis in this
area, we have identified the following groups of
researchers of the social values of the individual.

The first group of scientists associate the
formation of values with the basic social orientations
of the individual and social groups. Interesting is the
opinion of J.T. Toshchenko, who stresses that «the
basic values ... characterize the basic orientations of
people both in life in general and in the main spheres
of their activity: in labor, in politics, in everyday
life, etc.» (Zimin, 2012: 75). Among the new
trends, it should be especially noted the attempts
of Russian scientists to enrich the methodology
and methods of sociological research of value
orientations (Toshchenko, 2014; Yadova, 2012;
Selivanova, 2013; Khairullina, 2012; Petrov, 2008).
In this direction labor values are studied taking into
account the labor behavior of a person in various
social institutions. Particular attention is paid to
comparative analysis of traditional and modern
values of youth.

The second group of scientists, studying values,
emphasize the motivational structure of the work
behavior of the individual. In this direction we share
the position of [A. Surin, which defines values as the
beliefs of people, social groups, society, but claims
that not any, but only in relation to the goals to which
they should strive. (Surina, 1999: 95).

The third group of scientists emphasizes the
importance of goal-setting in the price structure.
This group can be attributed to the theoretical
statements of LG. Yuldasheva. It defines values as
meaningful, generally accepted and shared beliefs
in society about the goals that people should strive
for, and the main means to achieve them (Yuldashev,
2011: 147).

The fourth group of scientists study values
from the socio-psychological point of view.
Characteristics of values from the personal and
psychological point of view are analyzed in the
studies of V.S. Maguna (Magun, 2010) and A.O.
Milanchenko (Milanchenko, 2012). Philosophical
and sociological characteristics of value orientations
are set forth in the research of A.N. Nysanbaeva
and GS. Abdirayymova(Nysanbaev, 2011;
Abdirajymova, 2005).

Characterizing the value system of modern
youth, sociologists identify the following trends:
1. The increased level of education and lack of
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coherence in the social and personal meaning of
education in the youth environment; 2. Recognition
of the social significance of youth participation in
public life and the desire to assert itself in the non-
productive sphere, mainly in the sphere of leisure;
3. Priority of consumer orientations over creative,
creative; 4. Ousting the values of national culture
with Western patterns of behavior and symbols; 5.
Weak individualization and selectivity of culture
associated with the dictates of group stereotypes
(Man’ko, Ohanian, 2008: 56).

An analysis of the study of value preferences of
modern youth shows the effectiveness of applying
the methodology of system analysis. The study of
the macro, -mes and micro factors that influence the
formation and change in the structure of the value
orientations of a given social group allows a deeper
and more reliable analysis of the correlation of labor
values with the motives for choosing a profession,
attitude toward the profession and the strategy of
youth employment.

Methodology and method of research.

The article is based on the results of field research
conducted by the authors in Almaty (January-April
2014). The study involved young people from
16 to 29 years old. Sampling - 500 respondents
(individual standardized interview). The youth of 7
districts of Almaty were attracted, which confirms
the representativeness of the conducted research.
At 95% of the correct interval, the statistical error
does not exceed = 3.1%. The information obtained
during the research was processed by the computer
program SPSS 17.0. Also, the authors conducted
a desk study (traditional analysis of documents).
Within the framework of this methodology, the
analysis of documents from secondary theoretical
and monographic sources was carried out.

Results and discussion

Dynamics of value orientations of modern
youth. The dynamics of value orientations of young
people in Kazakhstan can be traced by the results of
the studies carried out by the Institute of Philosophy
and Political Science of the Ministry of Education
and Science of the Republic of Kazakhstan in 2010,
the World Values Survey in Kazakhstan in 2010-
2014. and the authors of this article. In the study
of the Institute of Philosophy and Political Science
of the Ministry of Education and Science of the
Republic of Kazakhstan in 2010, the following
hierarchy of life values of respondents is presented:
family - 63.7%; health - 58.0%; prosperity - 34.9%;
well-being - 31,7%; labor - 31.5%; professionalism
- 22.15% (Nysanbaev, 2011). On this basis,
A Nysanbayev focuses on universal, dominant,
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stable, unstable (variable), insignificant (small)
values. The dynamics of changes in the value
orientations of young people can be shown on the
basis of a comparative analysis of the results of the
World Values Survey in Kazakhstan 2010-2014, in
which the family (91.4%), health (91.1%), , friends
(53.9%), free time (51.1%), religion (24.3%),
politics (9.5%). The following values are less
important: politics (61.0%), religion (44.9%), free
time (12.7%), friends (9.4%), work (7.7%), family
(0, 8%.) (World Values Survey 2015). In a study
conducted by S.V. Yavona, among the vital goals
for young people in Russia, «high earnings, material
prosperity» (19%) are taken first, then «it’s a matter
of soul, an interesting job» (15%) and, finally, «good
relations in the family» 12.1% [Javon, 2012]. In
the studies conducted by the Russian scientist S.
Magun from 1991 to 2004, It was shown that in
the Russian society in the structure of labor values
the respondents preferred a high salary (96.0%),
reliability of the workplace (80.0%), interesting
work (72.0%). (Magun, 2000; 2003; 2006).
Measuring the hierarchy of labor values towards
stable work shows the impact of market relations, strong
competition in the labor market on the professional
strategies of modern youth. In such a situation, the
person is important not only the size of the salary
and the content of labor, but also the guarantee of the
workplace is of particular importance. In this respect,

Table 1 — Life values of youth in Almaty (% of respondents)

young people are a socially vulnerable group. At the
beginning of the labor path, it is on the periphery of
the labor market. Therefore, young people, along with
high wages, are more concerned about the stability of
the work. On the other hand, young people in the labor
market are characterized by a high level of potential
and actual professional mobility. In this respect, we can
not say that this indicator is important for all segments
of the youth. Our results confirm and supplement the
past conclusions of the world study of values about
the preferences of modern youth regarding work. The
obtained results indicate that the dominant trend is the
maximization of earnings, not by raising the level of
qualifications and career growth, i.e. self-improvement,
but by minimizing risks and labor costs.

Consequently, for Russian youth, «high earnings,
material prosperity» is paramount importance, and
for the youth of Kazakhstan - a family. It should
be noted that in the Kazakhstan studies conducted
in 2010-2014, the growth of family values among
young people is shown.

These results are confirmed by the studies carried
out by the authors of this article (Table 1). The
top five values of youth in Almaty include values:
«family happiness» (68.2%), «own health», «health
of loved ones» (53.2%), «striving for interesting
and profitable work» (51, 4%), «to become a good
specialist (32.4%), achieve their fair work (31.0%),
reach wealth (25.2%).

Life values Answers
Family happiness 68,2%
Own health, health of loved ones 53,2%
Striving for interesting and profitable work 51,4%
Execution of the debt to the Almighty 34,4%
Become a good specialist 32,4%
Total reach by their fair work 31,0%
To help society, the fulfillment of human duty 25,4%
Reach wealth 25.2%

The results of our research are comparable with
the results of other authors, indicating such priorities
for young people as love, family, health, friends,
material prosperity, favorite work. The obtained
results show that the dominant value in the world
of work is material values. As well as peculiar to

this social group, the youth of Kazakhstan strives
to achieve a high salary and financial position.
Nevertheless, for young people, personal values,
such as family and health, remain core values.

The structure of labor values of modern youth
in Kazakhstan based on the results of a specific
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sociological study. Labor values occupy a special
place in the structure of the life values of young
people. When studying the labor values of young
people, it is important to focus not on quantitative
and qualitative indicators of work. In the modern
community in the era of the fourth stage of the
world scientific and technological revolution
and the third stage of social modernization in the
Kazakh society, the value of labor acquires a new
qualitative level. In the modern world economy, the
development of automation, computerization and
the introduction of digital technology forces work
to rise to a new qualitative level of development.
Consequently, the quality of labor primarily
depends on the quality, structure and content of the
individual’s personal values.

In the research plan, we have isolated
autonomous, material, status, social and hybrid
labor values (Table 2).

Autonomous values include personal and
professional development (31.0%), independence
and autonomy (4.8%), work should be interesting
(44.8%), the opportunity to work independently
(30.0%), creative freedom and opportunity ( 10.4%),
higher education, the result of labor (36.8%),
initiative and diligence (30.0%). This group of young
people has a high professional potential and is a
dignified reserve in the economic and administrative
sphere of Kazakhstan.

The structure of material values consists of
such components as financial condition, salary
(47.4%), working conditions (26.2%), job security
and stability (37.0%), material welfare (22.2%), the
availability of work with the necessary equipment,
high technologies and other values that relate to
material goods (26.2%). On the one hand, the status
of material values is directly related to material well-
being. The desire of young people for high-paying
work can be the result of a low level of material
well-being, i.e. is caused by the need to adjust the
material and financial situation. Consequently, the
structure of the needs and value orientations of
modern Kazakhstani youth is very complex. Also,
for the respondents, the «guarantee of preserving the
workplace» is of no small importance. stability of
work (7.7%).

On the other hand, the desire of 47.4% of
respondents to «profitable work» shows the
significance of material values for modern youth.
This fact can be associated with difficulties of a
material nature at the start of life. Often, young
people face the problems of scanty wages,
inaccessibility to high-paid jobs, unsettled housing
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and household problems. In these conditions, the
orientation of young people to material values is
related to life situations, orientation and dependence
on highly paid work.

Structural values are mainly manifested through
values such as career (31.0%), power, prestige and
influence. Structural values are characteristic of
young people aged 25-29 years, those who have
certain professional experience and are oriented
toward raising their social status. Structural values
are interrelated with autonomous values in the world
of work.

Social values include the relationship in the
group (7.0%), altruism, the utility of labor for
society (5.7%), assistance to the needy (3.9%),
social safety of labor (3.4%), social responsibility,
job satisfaction . These values are typical for all
groups of respondents. A low level of social values
is a spin-off of individual youthful assumptions in
the world of work.

Hybrid values are held back by the fact that
they combine inactive values above these types
of values. This type of values includes the use
of official position (6.2%), corruption (0.6%),
light work, flexible work schedule (9.6%),
lobbying, faith in luck, violation of discipline,
coercion and willingness to use any methods to
achieve their goals, etc. It is encouraging that
young people in the structure of labor values
are less focused on hybrid values, Modern youth
understands that a good salary does not come
easily. Easy work can not become the basis
of a good salary. The provision of a «social
package and social guarantees» is not important
for young people, and we associate this with a
decrease in the paternalistic values of youth, as
well as the insufficiency of the level of the social
package. When the size of the social package
is minimal, young people seek to achieve their
own well-being by means of high wages. It can
be concluded that for modern youth it is more
feasible to achieve a high social position, not
through social benefits, but through good work
and high wages. The analysis of the received data
confirms that the modern youth in the hierarchy of
labor values gives high priority to «high wages»
(47.4%), «interesting work» (44.8%), job security
(37.0%). A feature in changing the labor values of
young people is that they place an important place
in the labor activity not only on the size of their
income. «Interest in labor» (44.8%) and «labor
results» (36.8) occupy a significant place in the
structure of their labor preferences.
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Table 2 — Labor values of young people in Almaty (% of those surveyed)

Youth labor values Answers
High salary 47,4%
Interesting job 44.,8%
Guarantee of preservation of the workplace 37,0%
Results of labor 36,8%
Good relations with colleagues at work 33,6%
Good conditions for career growth 31,0%
Opportunity for personal and professional growth 30,0%

According to these indicators, it is possible to
determine the level of competitiveness of modern
youth in the labor market. High interest and
motivation of modern youth for professional activity
leads to high productivity and quality of their work.
This is confirmed by the results of the study. (36.8%)
of the respondents noted the importance of the
achievement of the results of labor. Young people
understand that the modern labor market requires
the employee to be highly motivated, motivated,
productive in relation to work.

Gender specificity of labor values of
Kazakhstan youth.

In the gender perspective, the influence of
traditional values prevails in the life values of
Kazakhstani youth. Men and women almost equally
prefer family happiness. «Family happiness» was
chosen by 14.6% of men and 13.3% of women.
Consequently, the importance of family values
is understood and shared by men on a par with
women. The variant «Striving for interesting and
profitable work» is preferred by the male half of the
respondents. (men - 11.5%, women - 9.7%). And in
the answer to the question: «Women are the most
popular women (men - 1.9%, women - 2.6%). If you
compare the answers to the above questions, then
there is an orientation of men to «high-profit worky,
and women - to «work on the soul.» The tendency of
men to high-profit work is evident from the answer
to the question: «To achieve wealth». (men - 6.0%,
women - 4.4%). To the question: «Do not lag behind
the rhythm of life» was answered positively by
3.1% of men, 4.5% of women. The predominance of
women in this matter shows the essence of women:
to keep up with «fashiony, to be no worse than others.
Modern women of a younger age are more adapted,
ready to accept social changes. It should also be
noted that among young people, 3.5% of men and

6.0% of women want to «live among educated and
cultured people.» Modern young girls tend to keep
up with the demands of the modern labor market.
Economic freedom and competitiveness play an
important role for them. The results of the research
showed qualitative changes in the motivational
structure of a modern young woman in Kazakhstan.

So, if the hierarchy of the life values of modern
Kazakhstani youth is grappled in a gender aspect,
women’s desire and closeness to «autonomous
values (self-development)» is observed, and men
have the most «material values». Given the small
difference in responses between men and women,
it is impossible to draw unequivocal conclusions in
the gender perspective of the value orientations of
modern youth. This trend is confirmed by the results
oftheresearch conducted by the World Values Survey
in Kazakhstan in 2010-2014. To the question: «You
agree with this statement that it is not the best way
to work for achieving autonomy, independence»
- yes 56,2% of young people answered. Of these,
63.1% of women and 48.7% of men. Indifferent to
the achievement of autonomy and independence of
30.4% of respondents. Of these, 37.4% of men and
25.5% of women. 13.4% of respondents disagree
with this statement. Of these, 13.9% of men and
11.3% of women.

In the gender perspective, men (11.6%) are
more eager for interesting and lucrative work than
women (9.7%). Men are the most responsible in
professional activities. 2.6% of women and 1.9% of
men are motivated to work in the chosen profession.
The respondents’ answers show that women have the
value of «work in the chosen profession». According
to the results of the survey, 6.0% of men and 4.4%
of women are striving to achieve wealth, i.e. certain
well-being. Values, how to be a good specialist
(men-6.5%, 6.7% - women), achievement of all
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fair labor (men-6.4%, 6.3% -women), achievement
of worthy status in society (male- 3,8%, 3,5% -
women), freedom and independence (men-3,6%,
3,5% - women) are important for men and women.

For young people, values such as the desire for
honor and recognition (men-2.2%, women-2.9%),
quality education (men-2.6%, women-2.6%), career
growth (men-1,7%, women-1,1%), aspiration to easy
and highly paid work (men-1,2%, women-1,4%).

For men in professional work, high wages are
important (men -17.6%, women- 14.9%), freedom
in the labor process (men -6.4%, women-4.2%). It
was revealed that men prefer material values more.
It should be noted the importance of material values
for women. In market conditions, the proportion
of women seeking economic freedom is growing.
Consequently, the competitiveness of women in
employment is also growing.

For women, good working conditions are
important (men - 14.3%, women - 14.9%), interest,
importance and content of work (men -10.8%,
women- 13.4%), Recognition of work by society
(men-5.6%, women-7.8%), Social package and
social guarantees (men -3.8%, women - 4.3%). On
the following questions, the respondents’ answers
coincide: good conditions for career growth (men
-15.4%, women - 15.3%), stability and job security
(men -14.6%, women- 14.3%), work in prestigious
company, good relations with colleagues and
with management (men -11.4%, women-11.0%).
Comparison of the results of respondents’ answers
shows that men tend to the desire for material
values, and for women to social values. For women,
the content of labor is of great importance, to do
what you love.

Strategies to achieve the labor wvalues of
Kazakhstan’s youth. One of the directions of the
research was to identify strategies for achieving the
labor values of modern Kazakhstani youth. According
to the content of labor motivation of Kazakhstan
youth, the following classification is given:

The first group, motivated by the achievement of
a high level of income through professional growth.
The results of the study confirm the presence
among the youth of a group that places first on the
labor dedication, the content of labor and personal
achievement, i.e. career. This group is characterized
by high labor motivation, high creative potential and
is the main engine of future social and economic
changes in the society.

Among the young people it is especially possible
to single out a group that considers «zealous and
interesting work» a guarantee of high financial
position and reliable employment. In this group, the
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self-giving and creative character of labor activity
comes first, and the achievement of a high level of
well-being.

Attention is also drawn to that part of the youth,
which refers to labor as a way of comfortable and
selfless pastime. This group of young people is
characterized by individually oriented motivation in
relation to work. For them it is important to have
comfortable working conditions and satisfaction of
personal interests in the labor process.

The motives for achieving the labor values of
young people in Kazakhstan differ in the following
areas.

The first group of respondents to trust in labor
values trusts only themselves (68.1%). Among
them, 66.7% of men and 69.3% of women. These
data show that young people are characterized by
a decrease in paternalistic views and an increase
in individualistic attitudes. Representatives of this
group are focused on improving their own situation,
that is, they are aimed at achieving a certain social
status and entrepreneurial activity. At the same time,
it should be noted that self-confidence rises by 20-
29 years. As the age increases, a person acquires
confidence in himselfand in his professional activity.
This group of young people is distinguished by
self-confidence, in their professional and personal
abilities. They are characterized by rationality, high
level of professional mobility and the introversion of
social behavior. Analysis of research data shows that
«interest in labor» and «labor outcomes» are also
important for modern youth. On these indicators it
is possible to determine the level of competitiveness
of modern youth in the labor market. High interest
and motivation of modern youth for professional
activity leads to high productivity and quality of
their work. This is confirmed by the results of the
study. 7.6% of respondents noted the importance of
the achievement of labor outcomes. Young people
understand that the modern labor market requires
the employee to be highly motivated, motivated,
productive.

The second group, motivated by the achievement
of a high level of income in an easy way, making
minimal efforts (resources of parents, good
acquaintances, etc.). Respondents are focused on
supporting relatives and friends (11.4%), on luck
(9.9%). This group of young people is characterized
by extravagance, infantilism, insecurity and
orientation of assistance from outside. In this group
also a low level of social, including labor, adaptation
and identification. This group includes young
people from 18-21 years old, who are at the stage of
professional development.
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The third group - with a low level of labor
motivation. For this group is not interested in the size
of income and the quality of welfare. This attitude
is the result of the inertia and insecurity of young
people in their professional abilities. Young people
in this group are not completely sure of themselves
and in their professional competencies (33.0%).
They are extroverted, not oriented to professional
changes, social activity at a low level. Some of the
youth of this group are sure that if they lose this
job, they will not be able to find a new job and may
remain unemployed (37.0%).

A comparison of the results obtained by
Kazakhstani and Russian researchers shows the
general and the difference in the structure of the
labor values of modern youth.

Proceeding from the listed data it is possible to
draw the following conclusions:

1. The most important basic values for modern
Kazakhstani youth are «family», «healthy, «high
financial position», «good work»;

2. Kazakhstan youth in labor values focuses
on «income size», «labor contenty», «stability» and
«performancey;

3. Young people in the structure of labor values
less focus on values such as easy and lucrative
work, the availability of social benefits and extra
days off, the possibility of using office, receiving
bribes.

4. Value orientations in relation to labor directly
affect the level of professional mobility of modern
youth.

oneduerrep

AbnupaiibivoBa I.C. IleHHOCTHBIC OpUEHTAIIH COBPEMEHHON MOJIOIC)KU COLMOIOTHUCCKUIT aHanu3. AnMarel: M3narenscTBo

BAVYP, 2005.

Hropkreiim D.0 paszeneHun 001IeCTBEHHOTo Tpyaa: MeTon conmomoruu (nepeBos ¢ ppaniryskoro). M.: Hayka, 1991.
3umun B. A. IMonutnyeckas mopepuuzanus B Poccun. Camapa: M3znarensctBo Camapckoro HaydHoro neHtpa Poccuiickoit

akazeMuu Hayk, 2012.

Kapagaesa B. A. ConpanbHblii moptpet yuarieiicst moioaexu. M.: Uudpa-M, 2004.
Kapnyxuu O.W. Mononexs Poccun: ocodberHoCTH conmanu3anuu u camoornpeaeseHust / COLHoI0rnuecKie HCCleJ0BaHus. —

2000. — Ne 3. — C. 124-128.

Maryn B.C. ba3oBsle nennoctu — 2008: cxoncTBa U pa3Iuyuus MEXIy POCCHSHAMHM U APy THMH eBponeiuamu: [Ipenpunt
WP6/2010/03 M.: Uznarensckuii 1om ['ocynapcTBeHHOro yHUBepcuTeTa Boiciieit mkonsl skoHomuky, 2010.

Maryn B.C. O6 m3MeHeHMsX TPYIOBBIX LIEHHOCTeH poccuiickoro Hacenenus // Kyma unmer Poccusi?.. Buacts, oOiiecTso,
nuyHocTh. Bein. 7: CO. crar. / Ilox pen. T.M. 3acmaBckoit. VII. M.: U3n-Bo MHctutyta «MOCKOBCKAsl IIKOJIA COLMANBHBIX U

9KOHOMHYECKUX Hayk», 2000. — C. 25-36.

Marys B.C. Cmena auanaszona // OreuectBennbie 3amucku. 2003. — Ne3, — C. 81-93.
Maryu B.C., DurosaroB M.B. JluHamuka NpUTSI3aHUN ¥ M3MEHEHHE PECYPCHBIX cTpareruii momomexu: 1985-2005 rr. //

OreuectBennble 3amucku, 2006. — Ne3. — C. 45-56.

Masnsko 10.B., Orausu K.M. Cornmonorus monoaexu. CI16. ]I «Iletporonucy, 2008.

Muanuenko A.O. IleHHOCTB TpyJa B COBPEMEHHOM poccuiickoM obrectse / Monosoit yuenstit. 2012. — Ne4. — C. 514-517.
Heicanb6aes A.H. Mup nennocreii nesaBucumoro Kazaxcrana. Anmars: KM MOH PK. 2011.

IletpoB A.B. IleHHOCTHBIC TPEANOYTCHUS MOJOACKU: IUATHOCTHKA M TEHACHIMHM H3MEHCHUH // COIMONIOrHUeCKue

uccaenoBanus. 2008, — Ne2. — C. 68-80.

CenuBanoBa 3.K. J[uHamMuka W B3aMMOCBSI3b IIEHHOCTHBIX OPHCHTAIIMH M KU3HCHHBIX LIEJICH TOPOJCKHX IMOAPOCTKOB //

Commonoruyeckue ncciegonanus, 2013. — Ne§. — C. 80-86.

Cypuna U.A. Lennoctu. llenHocTHbIE OpueHTauuu. [IeHHOCTHOE MPOCTPAHCTBO: BOMPOCHI TEOPHUH M METOAOJOrvH. M.:

Conuym, 1999.

Tomenko XK. T. DKOHOMHUYECKOE CO3HAHWE M MOBEACHHE: YETBEPTh Beka cmycts (koHen 1980-x — nawamo 2010 rr) //

Commonoruyeckue ucciegonanus, 2014, — Ne7. — C. 51-63.

Xaiipymuaa FO.P. Ilennoctu B cdepe Tpyma: ocobennoctu u ¢axropsl. Ha marepuanax PecnyOmuku Tarapcran //

Commonoruyeckue ncciegonanus, 2003.- No5. — C.42-46.

Onnames JI.I. Teopru IEHHOCTH B COLMOIOTUH: BUepa U cerozns // Corponornueckue uccienonanus, 2001. — Ne8. — C. 146-151.
SIBon C.B. IlenHocTHBIE OpreHTanUy MojoaexkH cpenHero [loBomkbst / Counonorndeckue ncciaenonanus, 2012. — Ne5. — C.

89-95.

SnoBa M.A. CoBpeMEHHOE U TPAAMIHUOHHOE B LIEHHOCTSAX MOCTCOBETCKON MOJIOACKH // CONUOIOTHYCCKUE UCCICIOBAHMUS,

2012.-Ne 1. - C. 114-125.

Inglehart R. Changing Values among Western Publics from 1970 to 2006 // West European Politics, 2008. — No. 31 (1-2). — P.

130-46.

Rokeach. M. The nature of human values. New York: Free Press, 1973.
Rokeach M. and Ball Rokeach M. Stability and Change in American Values Priorities / American Psychologist, 1989.- No.

44.—P. 775-85.

124 Xabapubl. [TcHXonorus xoHe Colronorus cepusichl. Ne2 (65). 2018



Sadyrova M.S. et. al

Schwartz S.H., Bilsky W. Toward a Theory of the Universal Content and Structure of the Values: Extensions and Cross-Cultural
Replications // Journal of Personality and Social Psychology, 1990. — No. 58. — P. 878-91.

References

Abdirayymova G.S. (2005) Tsennostnyye oriyentatsii sovremennoy molodezhi sotsiologicheskiy analiz [Value orientations of
modern youth sociological analysis.] Almaty: Publishing House of BURD.

Durkheim, E. (1991) O razdelenii obshchestvennogo truda: Metod sotsiologii [On the division of social labor: The method of
sociology] (translation from French). Moscow: Nauka.

Zimin V.A. (2012) Politicheskaya modernizatsiya v Rossii [Political modernization in Russia]. Samara: Publishing House of the
Samara Scientific Center of the Russian Academy of Sciences.

Karavaeva V.A. (2004) Social portrait of young students. M .: Infra-M.

Karpukhin O.I. (2000) The Youth of Russia: Features of Socialization and Self-Determination. Sociological Research. Ne 3.P.
124-128.

Magun V.S. (2010) Basic values - 2008: similarities and differences between Russians and other Europeans: Preprint WP6 /
2010/03 M .: Publishing house of the State University of Higher School of Economics.

Magun V.S. (2010) On the changes in labor values of the Russian population // Where is Russia going? .. Power, society, per-
sonality. Issue. 7: Sat. stat. Ed. T.I. Zaslavskaya. VII. Moscow: Publishing house of the Institute «Moscow School of Social and
Economic Sciences». P. 25-36.

Magun V.S. (2003) Change of the range. Otechestvennye zapiski. Ne 3. Pp. 81-93.

Magun V.S., Engovatov M.V. (2006) Dynamics of claims and changes in youth resource strategies: 1985-2005. Domestic notes.
Ne 3, Pp. 45-56.

Man’ko Yu.V., Ohanyan K.M. (2008) Sociology of youth. St. Petersburg. Publishing house «Petropolisy.

Milanchenko A.O. (2012) The Value of Labor in Modern Russian Society. Young Scientist. Ne 4, P. 514-517.

Nysanbaev A.N. (2011) The world of values of independent Kazakhstan. Almaty: KM MES of the RK.

Petrov A.V. (2008) Value preferences of youth: diagnosis and trends of change. Sociological research. Ne2, pp. 68-80.

Selivanova Z.K. (2013) Dinamika i vzaimosvyaz’ tsennostnykh oriyentatsii i zhiznennykh tseley gorodskikh podrostkov [Dy-
namics and interrelation of value orientations and life goals of urban teenagers]. Sociological research. No. 8, Pp. 80-86.

Surina [LA. (1999) Values. Value orientations. Value space: questions of theory and methodology. Moscow: Socium.

Toshchenko Zh.T. (2014) Economic consciousness and behavior: a quarter of a century later (late 1980s — early 2010). Socio-
logical research. No. 7, P. 51-63.

Khairullina Yu.R. (2003) Values in the world of work: characteristics and factors. On the materials of the Republic of Tatarstan.
Sociological research, Ne 5, 42-46.

Yuldashev L.G. (2001) Value theories in sociology: yesterday and today. Sociological research. Ne 8, Pp. 146-151.

Yavor S.V. (2012) Value orientations of young people in the middle Volga region. Sociological research. Ne5, pp. 89-95.

Yadova M.A. (2012) Sovremennoye i traditsionnoye v tsennostyakh postsovetskoy molodezhi. Sotsiologicheskiye issledo-
vaniya [Modern and traditional in the values of post-Soviet youth]. Sociological research. Ne 1, P. 114-125.

Inglehart R. (2008) Changing Values among Western Publics from 1970 to 2006. West European Politics. No. 31 (1-2), P. 130-46.

Rokeach. M. (1973) The nature of human values. New York: Free Press.

Rokeach M., Ball Rokeach M. (1989) Stability and Change in American Values Priorities. American Psychologist. No. 44, P.
775-85.

Schwartz S.H., Bilsky W. (1990) Toward a Theory of the Universal Content and Structure of the Values: Extensions and Cross-
Cultural Replications. Journal of Personality and Social Psychology. No. 58, P. 878-91.

ISSN 1563-0307 The Journal of Psychology & Sociology. Ne2 (65). 2018 125



