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Over the past few years, the political, economic and social situation in
Kazakhstan has changed a lot. Kazakhstan has managed to create an enabling
environment for private sector development and attracting foreign direct
investment, through decisive reforms in the economic and financial sec-
tors, which led to the development of energy and oil & gas sectors. Within
twenty years of independence the country has risen to a very high level of
economic and today is an example of a successful transition among the CIS.

Nowadays in the conditions of the stable development of Kazakhstan'’s
economy the problem of formation and development of the middle class is
very important and urgent. The government relies on predominance of
the middle class in society, which is regarded as a «<comfort class», which pro-
vides political and social stability in the developed countries of the world. As
a result of this perspective, the creating an enabling environment for further
successful development of the middle class is one of the main priorities of
social and economic policy in Kazakhstan. This article presents some results of
a sociological research conducted in April 2013 with the support of the Cen-
tre of Sociological Research and Social Engineering in Almaty, Kazakhstan in
order to determine the values and economic strategies of Kazakhstan middle
class. Sampling is a multistage quota, reflecting a representative totality of
the demographic structure of the city. Along with the quantitative survey, 20
expert interviews were conducted. The authors developed an approach to
allocate the middle class of Kazakhstan; also in this article authors provided
the evaluation and analysis of the current lifestyle of Kazakhstan middle class.

In general, summing up approaches presented in this study, it can be not-
ed that they rely on the broader definition of middle class. In this case, to the
middle class are included those whose needs appear above basic human needs
such as food and clothing, and thus has necessary resources and the intention
to raise living standard thanks to the skillful use of their knowledge and skills.
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CoHrbl GipHele xbiapap KasacTaHHbIH, casic, 5KOHOMMKAAbIK, >KoHe
SAEYMETTIK >Kafaaibl KaTTbl ©3repictepre yuibipaabl. KaszakcraHaa 3KOHO-
MMKaAbIK, K&HE Kap>Kbl CaAaCblHAQ opacaH 30p pedopMarapAblH, XXYprisi-
AYi HOTUXKECIHAE XKEKE CEKTOPAbI AAMbITY MEH LLIETEAAIK MHBECTULIMSAAAP-
Abl TapTyFa 0apAblK, AEPAIK >KarAaiMAap >KacaAblHAbI, OYA ©3 Ke3eriHae
3HEpPreTUKaAbIK, XKOHE MyHa MeH ra3 CeKTOPAApbIH AAMbITyFa bIKMaA eTTi.
ToyeAci3 XXublpMa >KbiA iLLIHAE €AIMI3 3KOHOMMKAABIK, TypFblaaH TMA en-
Aepi iWiHAE >KOFapbl AeHrenre KeTepiAAi. ATaAMbIL 3epTTeyA€E YCbIHbIA-
FaH GarbITTapAbl >KYMEAE OTbIPbIN, OAQP OPTa TanTbiH, KEH aHblKTamacbl-
Ha Heri3AeAreHAiriH atan etyre 6oAaabl. OCblHAQI XKaFaanAa opTa Tanka
TabbICTapbl TaMak, MeH KMiM CEKIAAI >KaATbl aAAM3aTTbIK, Ka>KETTIAIKTEPAI
KamMTamMacbl3 eTYAEH acaTblH, COHbIMEH KaTap, Xkeke BiAiM MeH Kacibu aar-
AbIAQPbIH AYPbIC KOAAQHY apKbIAbl ©MIp AEHIeliH 8pi Kapai AaMbITyFa pe-
CypCTapbl >KETETIH >KaHE bIHTAAAPbl GapAaPAbI )KaTKbl3a aAaMbi3.

Makanra 1790/TD 4 «KasakCTaHAbIK, KOFaMHbIH XKaHa 8AEYMEeTTIK Ky-
PbIABIMbI >K9HE aMaKTbIK, AAMYAbIH SAEYMETTIK-3KOHOMMKAABIK, 6aChbIM-
AbIABIKTapbl» FbIAbIMM-3€PTTEY >K00aChl asiCbIHAA AAMbIHAAAADI.

Ty#HiH ce3aep: opTa Tamn, emip CaATbl, KYHAbIAbIKTAP, 9KOHOMMKAAbIK,
cTpaTtermsAapbl.

3a nocAeAHUE HECKOABKO AT MOAUTMYECKAs, SKOHOMMYECKas U CoLM-
aAbHas cuTyaums B KasaxctaHe CMAbHO M3MeHMAach. KasaxcTaHy yAaAoCh
C03AaTb OAQAroNPUSTHbIE YCAOBUSI AASI PA3BUTMS YACTHOMO CEKTOPA M NMPUB-
AEUEHMS MPSMbIX MHOCTPAHHbIX MHBECTULIMI OAAroAapst PELLUMTEAbHbBIM pe-
dopmMam B IKOHOMMYECKMX M (DUHAHCOBbLIX OTPACASX, YTO MPUBEAO K pas-
BUTMIO DHEPreTMYECKOro 1 HehTerasoBoro CEKTOpoB. B TeueHne ABaaLaTm
AET HE3aBMCMMOCTM CTPaHa NOAHSAACh HA OY€Hb BbICOKMIA SKOHOMMYECKUIA
YPOBEHb M CErOAHS SIBASIETCS MPUMEPOM YCTELLIHOrO NEePeEXoAa CPeAn ro-
cyaapcts CHI. B ueAoM, cyMMUpyst MOAXOAbI, MPEACTABAEHHbIE B AQHHOM
NCCAEAOBAHMM, MOXKHO OTMETUTb, YTO OHM OMMUPAIOTCS Ha GOAEE LLIMPOKOE
onpeAeAeHne CpeaHero kaacca. B Takom cayyae K cpeaHeMy KAaccy OTHO-
CATCS T€, YbM MOTPEOHOCTU MPOSIBASIIOTCS Bbille 6A30BbIX YEAOBEUECKMX
NoTPeBHOCTEN, TaKMX KaK MU1LLA M OAEXKAQ, M MPK 3TOM MMEETCSl HEOOXO-
AVIMBIA PECYPC M HaMEepPEHME AAS TMOBbILLIEHWNS YPOBHS XXM3HM OAaroaaps
YMEAOMY MPUMEHEHMIO COOCTBEHHbIX 3HAHMI 1 HABbIKOB.

KAloueBble cAOBa: CpeAHMin KAACC, 00pas >KM3HM, LIEHHOCTU, SKOHO-
MUYeckue cTpaTermm.
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Introduction

Sociological research for determination of middle class share in
Kazakhstan and its main characteristics was conducted in Almaty
in 2013. Sample size — 1000 respondents. Sampling is a multistage
quota, reflecting a representative totality of the demographic
structure of the city. Along with the quantitative survey, 20 expert
interviews were conducted. As part of the study following criteria
for classifying individuals in the middle class were selected:

1. Thelevel of wellbeing, forming from the presence of permanent
income, indices of average monthly per capita income and other
indirect signs (number of present consumer durables, the amount
of savings). Also presences of indirect signs of material status are
taken into consideration — presence of savings, self-assessment of
the family, the availability of consumer durables.

2. Characteristics of the socio-professional status (criterion of
non-physical labor). In this approach as a criterion for getting into the
middle class is used a non-physical labor. Socio-professional status
in a class society serves a marker of certain structural positions.

3. Level of education (the presence of at least basic higher
education). To take a specific socio-professional position, the middle
class should be characterized by the presence of human capital that can
generate income. For the measurement of level of education a criterion
with a threshold value «presence of basic higher education” is used.

4. The level of self-identification (self-evaluation of its position
in society not lower than «middle» in the proposed structure).
Finally, the last criterion used in the allocation of the middle class
— self-identification. It should be noted that the class awareness of
itself as a class, is not a vital condition for its existence.

In general, summing up approaches presented in this study,
it can be noted that they rely on the broader definition of middle
class. Thus, the middle class differs from other social groups by
the concentration of considerable volume of material wealth, of
professional experience, social status, style of consumption, which
allows speaking of it as a leading part of the society.

* This article was prepared within the project 1790 / GF4 «The new social structure
Kazakhstani society and the priorities of socio-economic development of regionsy.
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Income and material status: limitations and
evaluation

This proportion in the total population is large
enough. However, it should be considered that, like
any social group, highlighted middle class is not
homogeneous. Firstly, there can be allocated a first
core layer (so-called core) that combines the typical
representatives of the group, which is most clearly
express its characteristics and which is relatively
stable but numerically small compared to other
social formations. Then, the second core layer that is
a structural reserve for the first core layer; the lower
middle layer in which the attributes characteristic
for the middle class, gradually weakens. Also the
top layer of the middle class, lower class and layer
of «status mismatches» are allocated.

The upper layer of the middle class (1.2%) — this
layer includes respondents having a stable regular
income, and the average per capita income of more
than 100 000 KZT (5,3 subsistence minimum).
Representatives of this layer also have at least a
basic higher education, with the non-physical labor,
indicating that they belong to a given structure as —
the highest social class.

The first core layer (5.2%) — this layer includes
respondents who also have all four criteria defining
the middle class, namely the existence of a stable
permanent income, presence of higher education
(minimum basic higher), non-physical nature of
work, with self-identification in the proposed scale
«higher middle” or «middle».

The second core layer (transitional layer 40.6%).
This layer is composed of people closest to the first
core layer. Representatives of this layer have an
average monthly per capita income of 55 to 100
thousand KZT, and indirect indicators of wellbeing
close to the middle class. These are people who form
the reserve of first core layer of the middle class, and
have great potential in the future to become a full-
fledged part of the middle class.

Talking about the differences of Kazakh middle
class from the Western countries, experts agree
that today comparing Kazakhstan and countries
of Western Europe and the United States does not
make sense, as well as searching of differences
between middle classes in these countries as
they are at different stages of their development,
having their own specificity in mentality, consumer
characteristics and economic realities.

Expert 5 (civil servant).: Firstly, on the basis of
our economic realities it is still very long way for the
middle class in Kazakhstan to the middle class of
Western Europe, and the United States. In our view,

based on the realities, in each state should be its own
criteria of the identification of middle class. Second,
if the middle class of developed countries was
established, and a significant part of it compose small
and medium business, workers of factories, the vast
majority of doctors and teachers, the Kazakh middle
class is in the process of formation, as doctors and
teachers, workers of factories and etc., unfortunately,
today cannot be classified as a middle class.

Expert 1 (sociologist-practitioner): Firstly, it is
very difficult to talk about the Western middle class;
the middle class has its own national characteristics
in each country. .... The mentality is different, the
differences in the economic, consumer features,
moral values. Differences between Western middle
class and our middle class are shrinking but the main
difference is the ratio of the individual, respect for
the rights and dignity of the individual... In the West,
one is aware of its duty, its responsibilities.... Our
middle class cannot solve problems in a civilized
way, through the courts, through the structures of
civil society.....

Lifestyle and values of the middle class

Of particular interest to experts is a style of
consumption of representatives of the middle class.
Most experts agree that they have a certain style of
consumption, different from others, including the
consumption and use of qualitative products and
goods, and leisure practices. At the same time, experts
note that the style and consumption is not uniform,
taking into account heterogeneity of the middle class.

Expert 1 (sociologist-practitioner): «A certain
style of consumption — is a modern style of
consumption, that is, the middle class — people who
can afford to use quality products, but not luxury
items; who have modern housing that are trying
to lead a modern way of life. It characterizes the
Kazakh middle class».

Expert 2 (sociologist-practitioner): «High quality
food, attention to health, investing money in their
children’s education, quality leisure and vacation”

Expert 4 (Professor of Political Science): «The
style of consumption varies as the middle class is
heterogeneous in Kazakhstany.

Economic strategies: purchase, renovation
and vacation trips

The biggest purchase, planned in the next twelve
months, characterizes not only well-being, but also
the style of consumption, as well as the direction of
economic strategies in different layers of the middle
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class. According to the results of the study 21% and
19.5% of the total number of respondents indicated
that in the next twelve months they will spend
money on apartment renovations and vacation trips.

The obtained data indicate that majority of
representatives of the upper layer of the middle class
will spend money on a tourist trip (66.6%) in the
next year, in 16.7% of respondents plan to buy a car
and the second apartment (or a country house). In
the first core layer to a tourist trip (24%), buying of
an apartment or a country house (20%) can be joined
expenses for apartment renovation (28%).

In the second core layer the percentage of
respondents plan to spend money for the purchase
of apartment (3.5%) greatly reduce. Similarly to the
first core layer tourist trip (26.9%) remain popular,
apartment renovation (21.3%). It should be noted
the fact that plans to spend money on education
appear only in the second core layer — 7.1%, as well
as for medical services — 3.5%.

Another important component that characterizes
the lifestyle of Kazakh middle class is to conduct
high-quality leisure and vacation.

According to the research results, 40.4%
of respondents indicated that they spent their
annual leave at home in the city and 11.9% of
the respondents did not go on leave over the
last year. More than 50% of respondents had no
opportunity for quality vacation during the leave,
8.2% of respondents spent their annual leave at
resorts targeting tourists from the CIS. Number of
those respondents who have spent their leave at
home, increases linearly from the first core layer
to the lower middle layer that demonstrates the
differences and gradual changes in the life style of
different layers and also that innovative practices
diffuse in the same direction from the upper layer
and the first core layer to the lower. In the upper
middle layer 33.2% of respondents had a vacation
in Southeast Asia, 16.7% of respondents spend their
leave at a sanatorium in one of Kazakhstan resorts;
in Western Europe or at home in the city. Most
often, the representatives of the first core layer as
holiday destinations has chosen resorts in Turkey,
Egypt, Bulgaria, etc. (24%), 20% of respondents
spent their annual leave at home, 16% did not go
on leave in the last year, 12% of respondents rested
in sanatorium in one of the resorts of Kazakhstan.
Most of the representatives of the second core
layer of the middle class (47.8%) spent their leave
at home in the city or did not go on leave for the
last twelve months. 52.1% of lower middle layer
spent their leave at home in the city, 8§.4% did not
go on leave, which again represents a majority. In
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the lower class, 55.8% of the respondents spent
their holidays at home, 7.8% of respondents did
not go on leave for the last year.

Specifics of leisure activity patterns also largely
characterizes selected lifestyle that, in turn, along
with the level of education and material well-being
is one of the main characteristics of the middle class.
Results of the study show that in the upper middle
layer the most popular leisure activity is sports
(66.6%), going to the movies and going to the cafes
and restaurants — 50%, the least popular are going
to the theater, reading books, hiking (33.3%). In the
first core layer going to cafes and restaurants (56%)
is preferred with a considerable margin from all
other ways of leisure.

32% of respondents watch movies and TV
shows at home, which is one of the simplest types
of leisure activity. Least popular leisure practices in
a given layer of the middle class is reading — 16%.
In the second core layer going to the cinema is the
most popular leisure practice (43.6%), followed by
watching movies and TV shows at home — 38.1%,
which is again characterized as a simple and low-
cost (both material and intellectual) leisure activities.
Approximately equal preference is given for hiking
(36.5%), going to the cafes and restaurants (35.5%)
and sports (35%). As descent down the social ladder
the likelihood of a complete lack of meaningful
leisure increases. This confirms the fact that ways of
simple home leisure activities (watching movies and
TV shows) increases linearly from the upper layer to
the lower class.

Ifin the lower middle layer 44.9% of respondents
prefer to watch movies and TV shows, in the lower
class it is already 48.1% of the respondents. It also
demonstrates the idea of diffusion of innovative
practices in the middle class from the upper layer
to the lower middle layer, and then to the lower
class. In addition, in the lower middle layer 38.3%
of respondents prefer reading books, doing sports —
35.9%, trips to nature — 31.7%, going to theater and
ballet — 13.2%.

In the lower class except watching TV (48.1%)
reading books 40.3% is also popular, typically,
simple types of leisure activity. Representatives of
this layer limit themselves to traditional home-stay in
their spare time, which does not require material and
time expenses. Even if representatives of the lower
class leave their homes, then again for traditional
meeting with friends or going to the movies. Among
the most unpopular leisure practices for a given layer
were visiting museums and exhibitions — 6.5%. As
an alternative of leisure activities indicates visiting
a mosque — 2.5%.
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It should be noted that the qualitative outside-
home leisure and possibility to afford it really add a
very important and specific feature in the portrait of
the modern Kazakh middle class. At the same time
having a lot of free time and spend it with dignity
is not always possible, even for representatives of
the upper layers of the middle class. The amount
of free time of representatives of middle class is
reduced due to increased professional duties. This
fact only increases value of free time and affects the
desire of the middle class to make its leisure time as
interesting as possible. They are willing to spend the
available funds for full-fledged leisure [3].

Interest in the political life of the country

Interest in political life in Kazakhstan, as well as
an active expression of their civil position in relation
to the different situations occurring in the country, is
one of the main signs that show the maturity of the
middle class. It is characterized by its own ideology,
which is based on the understanding of group
interests and their role in society. On the one hand,
it does not want a repetition of historical events, the
lack of stability and confidence in the future and
tranquility for their own well-being. Thus forms
the need for moderate conservatism related to the
conservation of traditions and strong government.
Conservatism is intended to help preserve the
current level and further growth of consumption. On
the other hand, the middle class feels the need for
presence of conditions for the implementation of its
initiatives, life plans and ambitions.

According to a study in the upper middle layer
66.7% of respondents are always interested in poli-
tics. The vast majority of the representatives of the
first core layer are interested political life of the
country only from time to time. In the second core
layer majority (58.4%) occasionally shows interest
in political life and the political situation in Kazakh-
stan, 26.9% of respondents are constantly interested
in it. 53.3% of lower middle layer interests from
time to time, while 25.1% are not interested at all.
Percentage of respondents who not interested in the
political life of the country at all increases linearly
from the upper layer to the lower class from 0% to
27.3%.

In the lowest class 40.2% of the respondents are
occasionally interested in political life in Kazakh-
stan, in this class the largest percentage of respon-
dents who are not interested in political events in
the country at all, although the percentage of those
who are constantly interested in political life, is big
enough and has made 32,5%.

As data shows, an active civic position in the
upper middle layer is expressed by 66.7% of respon-
dents. For comparison, only 37.7% of respondents
of lower class actively express their civic position,
22.1% of respondents do not express their position at
all and 14.3% of respondents do not tend to express
their civic position. In the layer of status mismatches
opinions were divided almost evenly 53.8% of re-
spondents in one way or another express their civic
position, 46.2% of respondents practically does not
express it.

For the question whether you are ready to leave
Kazakhstan opinions of the lower class representa-
tives are distributed almost evenly: 44.2% who are
ready to leave Kazakhstan, and 48.1% of the respon-
dents who did not consider such option for the fu-
ture. The situation is similar in the layer of status
mismatches, while 53.8% did not consider the op-
tion of moving to another country as a permanent
place of residence, 46.2% are ready to leave Ka-
zakhstan. While in all layers of the middle class the
vast majority of respondents note their unwilling-
ness to leave Kazakhstan.

Conclusion

Kazakhstan’s middle class today is heteroge-
neous and consists of several layers (upper, first
core layer, second core layer, lower middle layer).
In turn, upper middle layer and first core layer
have all the features of the middle class in its clas-
sical meaning. While the second core layer and
lower middle layer are the most numerous and
extremely heterogeneous in composition, there-
by break down into several subgroups as middle
class signs weaken.

Instability of the socio-economic situation in
the country is one of the factors of instability of
income status. The desire to stabilize the situa-
tion is reflected in the different behavioral strat-
egies. One of them — a saving strategy, which
is a kind of innovative practice for the middle
class, that gradually spread from its upper lay-
ers (investment in real estate) to the lower layers
(bank savings).

As the results of the research show, the system
of values of the middle class as a complete structure
has not yet been formed, and is only in the initial
stage. It should be noted that the values of the low-
er and middle class do not differ from each other,
although the trends to change can be seen. Hence,
such a model of values diffusion is an evidence
of the ongoing process of formation of group con-
sciousness and values. It should be noted also that
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these data demonstrate the mechanism of diffusion ~ And this explains the fact of heterogeneous spread
of new values, which comes from the upper middle  of values, attitudes, lifestyles in different layers of
layer and the first core layer, gradually weakening.  the middle class.
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