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MODERN TRENDS IN CONSUMER BEHAVIOR
OF YOUNG PEOPLE IN THE DIGITAL AGE

Article analyzes the current patterns of consumer behavior of today’s youth and their changes in the
contest of social technologies development and network interaction. The relevance of this problem is
due to the fact that in the modern world, social media has become one of the important factors influenc-
ing the formation of consumer behavior and style in particular of young people. Instagram Facebook,
Tiktok, VK and other platforms are used by young people as an active user of social networks, and their
consumption style is being modified and implemented through such platforms. This trend is due to the
fact that almost every manufacturer has its own page in social networks and presents its product. Also,
famous brands, especially in the field of clothing and cosmetics, attract celebrities in order to promote
their products, creating new and bright images that attract customers. The article presents an analysis of
secondary data on the research topic conducted by Ola H., Rima B., Mustakas E., Jonida K. and other
sociologists and researchers. The authors pay special attention to the study of changes in the style of
consumption by young people in a modern society with a developed technology of network interaction.
An in-depth analysis of the scientific literature on the research topic is carried out and the typology of
consumer behavior in social media is presented.
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LindpAblik AdyipAeri XxacTapAbIH, TYTbIHYLLbIAIK,
MiHe3-KYAKbIHbIH, 3aMaHayu TpeHATepi

Makanaaa Kasipri »kactapAblH, TYTbIHYLUbIAbIK, MiHE3-KYAKbIHbIH, 3aMaHayn 3aHADBIAbIKTAPbl >KoHe
OAApPAbIH, XXEAIAeri e3apa apekeTTeCYAiH 9AEYMETTIK TEXHOAOrMSAAPbIH AAMbITY LIAPTTapbl GOMbIHLLIA
e3repicTepi TanpaHaAbl. ByA MaceAeHiH ©3eKTiAir Kasipri anemae aAeyMeTTiK MeAMa >KacTapAblH
TYTbIHYLUBIABIK, MiHE3-KYAKbl MEH CTWMAIH KaAbINTaCTbIpyFa 8cep eTeTiH MaHbl3Abl (DAaKTOPAAPAbIH
GipiHe anHaAybiMeH GaiAaHbICTbl. Instagram, Facebook, TikTok, VK >xaHe 1.6. naatdopmasap apKplAbl
KacTap 9AeyMETTIK >KeAIAepAiH 6EACEHAT NanAAAAHYLILIChI GOAbIN TabblAAAbI KOHE OAAPAbIH, TYThIHY
CTUAI @3repin, >y3ere acblpblAaAbl. byA ypaic apbip eHAIpyLiHiH SAeyMeTTIK keAirepae o3 Geri
6ap XoHe 63 BHIMAEPIH YCbIHATbIHAbIFbIHA OaiAaHbICTbl. COHAQM-aK, 9MriAl BpeHATep, acipece Knim
KOHE KOCMETMKA CaAaCbIHAQ, KAMEHTTEPA] KbI3bIKTbIPATbIH XaHa >KaHe XapKplH GerHeAepAi >kacan
OTbIPbIN, 63 TayapAapblH TaHbIMaA €Ty YLUiH aTakTbl aAaMAApPAbI TapTaAbl. Makanaaa X. Oaa, b. Puma,
E. Myctakac, K. AxoHua xaHe 6acka Aa 9AeYMETTaHylbIAAp MEH 3epTTeyLUiAep XYpri3reH 3epTrey
TakbIPbIObIHAAFBI KAMTaAaMa AEPEKTEPAI TaAAQY KEATIpIAreH. ABTOpAAPAbIH, epeKile Ha3apbl AAMblIFaH
KEAIAIK ©3apa apekeTTecy TeXHOAOrMsChl 6ap Kasipri KoramAarbl >KaCTapAblH TYTbIHY CTUAIHIH
e3repyiH 3epTTeyre GarbiTTaAfaH. 3epTTey Takbipblbbl GOMbIHLLA FHIABIMU BAEOMETTEpre TEPEH TaAAdy
>KacaAAbl KOHe BAeYMETTIK MeAMAAAFbI TYTbIHYLLBIAbIK, MiHE3-KYABIK, TUMOAOTMSICbI YCbIHBIAAbI.
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CoBpemMeHHble TPeHAbI NMOTPEOUTEAbCKOro
NOBEAEHUSI MOAOAEXHU B LUPPOBYIO IMOXY

B cratbe AHAAU3BUNPYIOTCA COBpPEMEHHbIE MaTTepPHbl HOTpe6VITe/\bCKOFO NOBEAEHUS HbIHELLHeN
MOAOAEXN N NX UBMEHEHNE B KOHTEKCTE Pa3BUTUNA COLLMAAbHbIX TEXHOAOI MM CETEBOI0 B3aMMOAENCTBUS.
AKTya/\bHOCTb AaHHOM ﬂpO6/\eMbl CB43aHa C TéM, YTO B COBpeMEHHOM MKMpe CoUMaAbHblE MEANA CTaAU
OAHVM M3 Ba>XHbIX CbaKTOpOB, BAVAIOWLMX Ha dDOpMMpOBaHVIe ﬂOTpe6MTe/\bCKOFO rnoBeAeHnda U CTUAA
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B YaCTHOCTM MOAOAbBIX AIOAEN. MOAOAEXKD BbICTYNaeT akTUBHbIM MOAb30BaTEAEM COLIMAAbHBIX CETEN 1
MX CTUADb NMOTPEOAEHNS BUAOMBMEHSIETCS M PEAAM3YETCS Yepes Takme naatdopmbl, kKak Instagram, Face-
book, Tiktok, VK n apyrme. AaHHasi TeHAEHUMS 0OYCAOBAEHA TEM, YTO MOYTU KaXKAbIM MPON3BOANTEAD
MMEET CBOIO CTPAHMUKY B COLIMAAbHbIX CETSIX M MPEACTABASIET CBOM ToBap. Tak>ke 3HaMeHUTble BPeHADI,
B 0COBEHHOCTN B Chepe OAEXKAbI M KOCMETMKM, MPUBAEKAIOT 3HAMEHMUTOCTEN B LIEASX MOMYyASpU3aLmm
CBOEro ToBapa, CO3AaBas BCE HOBble M spkue obpasbl, KOTOPbIE MPUTSIMBAIOT KAMEHTOB. B crartbe
NPeACTaBAEH aHaAM3 BTOPUYHbIX A@HHbBIX MO TeMe MCCAeAOBaHus, npoBeaeHHbix Oaa X., Puma b.,
Mycrakac 3., AkoHnaa K. u Apyrmx coumoAaoroB m uccaepoBateaen. Ocoboe BHMMaHME aBTOPOB
HarMpaBAEHO Ha M3MEHEHME CTMAS MOTPEOAEHMS MOAOAEXM B COBPEMEHHOM OOLLECTBE C PasBUTON
TEXHOAOIMEN CETEBOro B3aMMOAENCTBMS. [poBeAeH rAYyOOKMIA aHAaAM3 Hay4yHOWM AMTEpaTypbl Mo Teme

MCCAEAOBaHMS M NMPEACTAaBAEHA TUMOAOTMS MOTPEOUTEABCKOrO MOBEAEHMS B COLMAABHBIX MEAMA.
KAloueBble CAOBa: CTMAb MOTPEOAEHMS, MOAOAEXb, MOTPEOUTEABCKOE MOBEAEHME, COLIMAAbHbIE

MeAMa.

Introduction

People spend a lot of time on the Internet: they
communicate, have fun, study, buy goods and ser-
vices. Shopping has become easier not only because
of online stores. Even ordinary boutiques and brands
have social media accounts, where they use to pro-
mote their products. Internet has its own “word of
mouth” — product reviews are made by both popular
bloggers and ordinary users (Gorbunova, 2018). Au-
thor chose this direction of article because now the
focus has shifted to the commercial value that social
media can offer. In recent years Instagram, Face-
book, TikTok and other social media platforms have
been recognized by business leaders and marketers
as prospective by having the potential to increase
product sales with the right approach and become
more competitive in the marketplace. The variety of
media supported by social networks, combined with
an extensive user base, allows them to be used as
a unique tool to attract new customers and receive
direct customer feedback. These aspects of social
media, combined with promising reports from early
business users, have forced companies to formulate
strategies and realize this potential. In such connec-
tion, social media started to have a direct impact on
the consumer behavior of people and on the forma-
tion of a certain style of consumption, especially
among young generation, since the main contingent
of consumption is young people. As a result, the po-
tential of social media for marketing products and
brands was quickly realized by business leaders, and
number of early attempts yielded very promising re-
sults. These results have highlighted the importance
of social media, more and more companies are now
considering it as an integral part of their integrated
marketing communications plans. Although most
companies have only recently considered social me-
dia as a marketing and trading option, there is a high
interest in investing on such websites in order to at-
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tract new customers and increase revenue. However,
social networks have a number of features compared
to traditional marketing and trading channels.

The goal of the research is to review secondary
data, considering the features of the style of con-
sumption among young people by means of social
media.

The object of the study is modern youth, and the
subject of the study is the consumer style of modern
youth in social media.

The problem of the research is that most of the
works of many authors consider the style of con-
sumption in social media from different aspects, so
in this paper we will try to collect the works of the
authors and show their research results in one ar-
ticle. Moreover, the literature base is updated every
year, with growing of some scientific works that ap-
ply new approaches in their research.

Scientific research methodology consists of a re-
view analysis of scientific articles, as well as in the
analysis of statistical indicators and secondary data
related to the style of consumption in social media.
The study is descriptive and based on the results of
previously published works. The research mainly
focuses on the context of consumer behavior, the
impact of new technologies and social media on the
behavior of young people. For the analysis, select-
ed the works of such authors as: Ola H., Rima B.,
Moustakas E., Jonida K., Kowalsk M., Yuchi Zhang,
Trusov M., etc.

Practical significance of the research: the results
of the literature analysis, reflected in the article can
be used in further research works in the field of con-
sumer style in social media and will complement the
literature on the topic of the study, since this one
is relevant for today and has great prospects in the
future.

The results of the study showed that social me-
dia certainly has an impact on the consumer style
and behavior of young people. The analysis of the
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scientific literature has shown that modern compa-
nies have quickly responded to these changes and
already actively using social media to promote their
products. Some authors explain the widespread use
of social media as a platform for sales by the fact
that it combines many positive aspects such as con-
venience, economy of time, etc. Moreover, analysis
of the secondary data shows that the consumer style
and behavior of young people from different social
classes also differs.

Results and discussion

According to a study of Ola Homaidan and
Rima Bow, the accessibility and transparency of so-
cial media has led to changes of consumers’ position
in today’s market, which is inevitable and necessary
for companies to implement a new marketing ap-
proach. Social networks encourage a person to be
aware of the need for something before buying. It
is easier to search for product information in social
networks than in other media. The growth of so-
cial media has provided consumers with a variety
of electronic activities, such as blogging, chatting,
gaming, and messaging. Online social media is a
good platform for consumers to gather information
and advice for the rapid growth of social media and
social networking sites, especially in developing
countries, providing marketers with new opportu-
nities for connection with customers. Development
of communication in the modern world reflected in
the field of advertising and websites, including so-
cial networks, which spread quickly with amazing
speed. Moreover, social media is widely used as a
source of information for accepted comfort, effec-
tiveness and perceived trust. However, the tendency
to share impressions after a purchase is surprisingly
low (Ola, Reem, 2018).

Moustakas Evangelos notes that the rapid growth
of social media has also affected consumer behavior,
as there is consumption-related interaction on these
platforms. The author discusses the impact of social
media on the purchasing decision-making process
and explores concepts such as customer engage-
ment, market orientation, and relationship market-
ing. Moustakas also found that organizations ben-
efit from the use of social media by engaging with
loyal consumers, improving brand perception, and
learning more about consumer behavior. In addition,
customers benefit from social media interactions as
they gain value before and after purchasing prod-
ucts or services. Customers not only become more
satisfied and loyal, but also experience relationship
benefits after interacting with the online community

of brands, such as interests. But the most important
thing that directly affects the style of consumption
is the use of celebrities in advertising a particular
brand on their social networks. Since the main con-
tingent of social networks is young people, this mar-
keting move has yielded great results, because after
advertising a product on celebrity accounts, the de-
mand for the product increases (Moustakas, 2015).

The article by Jonid Ksem says that there is a
negative relationship between the use of social net-
works and customer loyalty. Thus, customers who
spend more time on social media and search engines
are less loyal to brands, meaning they don’t consider
specific brands for future purchases and don’t en-
courage others to buy the company’s products. Sec-
ond, this study found that there is a negative associa-
tion between social media use and customer toler-
ance, meaning that customers who spend more time
on social media and search engines are less tolerant
for poor service and overpricing. Third, this study
found that there is a positive association between so-
cial media use and customer experimentation. This
means that with the growth of social media use,
customers tend to experiment more with purchasing
decisions (try new products or buy products with-
out seeing them physically). Thanks to the statisti-
cal analysis carried out (by means of correlation and
regression), three hypotheses are supported. Finally,
we understand that social media has influenced cus-
tomer behavior, and there is now a two-way rela-
tionship where customers are less tolerant for poor
service or overpricing; they do not consider them-
selves as future buyers or elite buyers of the com-
pany; finally, they like to try new products without
seeing them.

Yuchi Zhang and Michael Trusov note that con-
sumption by means of social networks will be a
long-term phenomenon. They also note that popular
performance indicators, such as the rating of likes
on social networks and the commercial involvement
of the corporations that own these social networks,
will continue to contribute to the development of
this phenomenon. It’s also possible that while un-
derestimating the overall effect of social media mar-
keting campaigns, managers should also consider
the cumulative interaction of consumers with their
brands on social media sites, not just referrals. Au-
thors also note that the constant use of social net-
works is associated with an increase of consumer
activity in general. Based on this understanding,
managers could target specific groups of people on
social media, especially young people, who show
more positive associations between aggregate social
media use and purchases. They may also advertise
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certain categories of products (such as chocolate) to
people by social media (Zhang, 2017).

The motivation of purchasing behavior is not a
new subject of research. Early studies of purchasing
behavior identified the taxonomy of retail shoppers
in an attempt to identify the different motivations that
these classifications demonstrate. In Stone’s study, a
sample of housewives in Chicago city was divided
into four groups of buyers: thrifty, individualized,
ethical, and apathetic buyers. The author notes that
each category is based on a number of unique social

characteristics, and concludes that due to the asym-
metry between the groups, differentiated motivation
will contribute to the shopping process for each of
them. Similar taxonomy approaches were performed
based on orientations related to behavior during the
purchase process, product usage, and attributes of
the selected retailer (Mikalef, 2013).

Magdalena Kowalsk in her research more de-
tailed studies the consumer style of young people
and identifies several types of consumer behavior in
social networks (see table 1).

Table 1 — Types of consumer behavior in social networks

Types

Specifications

Type 1. Young
enthusiasts

It is formed mainly by young people from middle-class families. They usually have little pocket money
for their own expenses. This group likes to shop, they easily find a suitable online store, enjoy shopping
from a series of sales and understand what the market has to offer. They prefer to shop on popular social
networks and give feedback in the form of posts and product ratings. They don’t care about well-known
brands, but they understand the importance of new brands that they can promote on social networks. They
like advertising, which is their main source of information. This group of consumers knows their rights.

Type 2. Young
connoisseurs of
consumption

This group consists mainly of young people from the middle and upper class. They usually have money for
their own expenses. Shopping is not their passion. They do not like shopping centers and supermarkets, so
they use online purchases of branded stores. They buy high-quality products and adhere the same brand,
they are not interested in sales. From such types, it is difficult for the buyer to get feedback like posts, etc.
However, they form a permanent customer base, especially for branded products.

Type 3. Young
beneficiaries of
consumption

This group consists of upper-class families. This group has big amount of money they can spend.
These are young people who are not keen on shopping, but can afford anything they want. But the most
distinctive feature is that they rarely use the social networks of branded stores, and prefer to buy in chain

brand stores.

Young consumers differ from other buyers by
conscious actions, changing indicators of social sta-
tus and creating needs. According to the author’s re-
search, social media definitely has an impact on the
consumer behavior of young people. However, this
consumer behavior and overall style of consumption
differs significantly among young people of differ-
ent social classes. While middle-class youth actively
use social media to buy goods and often show feed-
back, upper-class youth still prefer traditional brand
store chains. This style of consumption is explained
by the fact of certain identity with expensive brands,
that is formed and the purchase becomes a certain
tradition with the implementation of a number of
actions that are not achievable through online pur-
chase. However, a significantly interesting thing
was revealed, which suggests that even when buy-
ing a product in a traditional store, customers always
looked at the products in social networks in advance
or even learned about the availability of a new prod-
uct in the accounts of celebrities or in the account
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of the store itself. As a result, we can say that only
the form of purchase changes, but not the style of
consumption itself, that is, when the buyer comes to
the store for a branded product, he has already for-
mulated his style, in advance having received infor-
mation through a social network. If earlier the buyer
formed his style of consumption through the cata-
logs of different brands and magazines, today they
form this style already by means of social networks
(Kowalska, 2012; Badzinska, 2011).

A number of other studies examined how so-
cial media influenced excessive compulsive shop-
ping among young people, who affected consumer
behavior, and whether this effect was mediated by
aspects of attitudes to money. Today, branding for
young people on social media is the main activity
of capitalism, so it should be included in any seri-
ous attempt to understand modern society and poli-
tics. However, despite its social significance, brand-
ing has rarely been subject to consistent empirical
research and theoretical development outside of



A.M. Kamal, M.K. Shnarbekova

business school. Branding is a special way of ac-
cumulating capital. Firms have at their disposal
a number of methods to increase profits. The way
they go out in public is less controlled by the own-
ers. Authors note that the excessive use of social
networks has had a positive impact on the attitude
to money and obsessive purchases on the Internet
and directly influenced and formulated the modern
model of consumption. That is, the authors note that
as soon as the active sale of goods on social net-
works began, this led to an increase in compulsive
purchases among young people. In particular, their
behavior was influenced by the presence of numer-
ous reviews and advertising of the product in the
accounts of celebrities or bloggers. Subsequently,
all this led to wariness on the part of young people
parents, especially among young people of school
age. As a result, social networks not only helped to
form a new model of consumer style among young
people, it also contributed to a more efficient use of
money. However, new marketing moves are being
created to attract this money (Pahlevan, Yeoh, 2018;
Lamberton et. all 2016).

An equally important element is the change in
consumer behavior during the COVID-19 pandem-
ic. The pandemic has affected almost every aspect of
our lives. Some events were sudden and involuntary,
such as social distancing, wearing masks, stopping
public transport, travel restrictions, etc. For others,
it simply accelerated the adoption of already gain-
ing behaviors, such as online shopping, etc. (Sheth,
2020). Any consumer behavior is highly dependent
on the place and time. Behavior can vary significant-
ly from one place to another depending on cultures,
geographic regions, etc. The pandemic complicates
this aspect of consumer behavior, for example, be-
cause physical movement is limited, consumers mi-
grate to virtual worlds at an unprecedented rate and
exposed to new influences. This may require us to
go beyond traditional methods of modeling their be-
havior (Armano, 2020). E-commerce sector quickly
respond to the challenge of creating a positive ex-
perience in response to the pandemic. The compa-
nies have invested in logistics, supply chains and
expanded their product range. This has attracted a
large number of consumers, and a survey conducted
earlier this year found that many of them are likely
to continue buying online for non-health reasons,
such as convenience, time savings, and a wider
product range. Experiencing COVID-19 changes
the world we live in and our behavior. Changes
that produce positive experiences are likely to last
longer, especially those driven by convenience and
well-being, such as the introduction of digital tech-

nology, value-based buying, and increased health
awareness. This gives insurers the ability to offer
innovative, modular, detailed, cost-based, and inte-
grated products to meet customer needs. It is vital
that insurers understand consumer preferences in or-
der to stay relevant and adapt accordingly (Atkeson,
2020; Bartik, 2020). Brands and businesses that suc-
cessfully emerge from this pandemic are likely to be
prepared for the «new norms» of digital consumer
engagement, e-commerce, and home consumption.
Products and services that help us to take care of
ourselves and entertain us while we are socially
constrained will be the winners in the current crisis
(Brodeur, 2020; Baker, 2020).

Conclusion

To sum up, the use of social media continue to
grow and expand into new areas of life. One of the
most affected groups of the virtual world was the
segment of young people who grew up in an envi-
ronment open to personal computers, Internet and
mobile technologies. Modern technologies are radi-
cally changing the behavior of modern youth. The
way they spend free time affects their buying trends
and overall consumer style. New mass media in the
market of goods allows to overcome almost unlim-
ited time and space, thereby providing consumers
with the opportunity to purchase goods from all over
the world without leaving their homes. Many mod-
els of consumer decision-making, the model that is
basically the main one offers three main steps: find-
ing information, evaluating various alternatives,
and post-purchase behavior. In this way, consum-
ers evaluate different products and then make a
decision. This becomes the most important reason
why today all corporate and commercial companies
should be present on social networks.

Experiencing COVID-19 changes the world we
live in and our behavior. Changes that produce posi-
tive experiences are likely to last longer, especially
those driven by convenience and well-being, such as
the introduction of digital technology, value-based
buying, and increased health awareness. This gives
insurers the ability to offer innovative, modular, de-
tailed, cost-based, and integrated products to meet
customer needs.

Progressive changes in the behavior of young
consumers are especially important for businesses
that serve this segment of consumers. Social me-
dia, which is the fastest growing means of com-
munication, is without a doubt becoming a plat-
form for action and opens up wide opportunities
to communicate with consumers, as well as to pro-
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vide them with sufficient, personalized offers. The ket behavior should encourage companies to build
strong influence of social media on the lives of  relationships with young consumers through the
young people and the trends resulting from mar-  virtual world.
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MOHUTOPUHT MEXXSTHUYECKMX OTHOLLEHUM
KAK HEOTAOXHA{ 3THOCOUUOAOIUA:
MCTOPUA CTAHOBAEHUSA 1 POAb B PEAAU3ALIMA
3THOINOAUTUKU PECITYBAUKUN KA3SAXCTAH

B cTatbe BOAMTCS MOHSATHE «<HEOTAOXKHAS 3THOCOLIMOAOTUS». DKCIAMUMPYIOTCS METOAOAOTMYECKME
M OPraHn3auMOHHO-METOAMYECKME aCMeKTbl MOHUTOPUHIA MEXITHUUYECKMX M 3THOrOCYAQPCTBEHHbIX
OTHOLLEHMI KAK OCHOBHOFO HamnpaBAEHUS peaAn3aumm  3aAad  HEOTAOXHOM 3THOCOLMOAOTUM.
Mccaeayetcs nctopmsa hopMMpoOBaHUS M PasBUTUS MOHMTOPMHIA 3THOCOLIMAAbHBIX MPOLECCOB B
Pecnybanke KasaxctaH M B 3apy6exkHbIX Hay4yHO-MCCAEAOBATEAbCKMX LEHTpax. AHAAM3MPYIOTCS
OCHOBHbIE METOAOAOMMYECKME MOAXOADI, MPMMEHEHHbIE PAa3AMUYHBIMM OTEYECTBEHHbIMM M 3apy 6E>KHbIMM
HayYHbIMWM LEHTPaM1, MPOBOAMBLUMMM TaKOrO poAa UCCAEAOBaHMS.

PackpbiBaeTcs cneumdurka MOHUTOPUHIA MEXITHMUYECKMX OTHOLUEHW KM 3THOMOAUTUYECKMX
NnpoLeccoB, MPOBOAMMOIO Ha TMPOTSXKEHUM psiad  MOCAeAHMX AeT MHcTuTyToM  hmaocodmm,
NMOAMTOAOIMU U peAnrnoBesermst Komutera Haykm MuHMcTepcTBa 06pasoBaHms n Haykm Pecrybamkm
KaszaxcTtaH.

DopMyAMpyeTCs CAeAYIOWMIA OOLWMIA BbIBOA M3 MaTEPMAAOB MPOBEAEHHOIO MCCAEAOBAHUS:
3THonoAmTuKka Pecnybankm KasaxctaH 3a 30 AeT HE3aBMCMMOIO PasBUTMS FOCYAAPCTBA AOCTMIAA
HECOMHEHHbIX M OOLLEeNPM3HAHHbIX YCMEXOB B KOHCOAMAAUMM TMOAM3THMYECKOrO Ka3axCTaHCKOro
obwectea, B (HOPMMPOBAHMM EAMHOM OOLEHALIMOHAABHOM, FPAKAAHCKOM MAEHTUYHOCTM BCEX
3THMYeckMx rpynn. B 3Tmx npoueccax 3aMeTHYI0 POAb CbIFPAaAM MOHWTOPUHIOBbIE MCCAEAOBAHMS
Ka3axCTaHCKMX  COLMOAOrOB, MPEAOCTaBASIIOLLME  3KCKAIO3MBHYKO  COLMAAbHYIO  MH(OpMaLmio
M BbIBEPEHHbIE HAYYHO-MPAKTUYECKME PEKOMEHAALIMM OpraHaMm MOAUTMYECKOrO  YyMpaBAEHUS
3THOCOLMAAbHbIMM  OTHOLLEHUSIMM B pecrybanke. OAHaKO aHaAMTMYECKME M MPOrHOCTUYECKME
BO3MO>XHOCTM MOHUTOPMHIA aKTYaAM3MPOBAHbI AAAEKO He B MoAHOM mepe. Hanboaee BocTpeboBaHHbIM
M MepCrnekTMBHbIM HaMpaBA€HWEM COBEPLUEHCTBOBAHUS CUCTEMbl HEOTAOXHOWM 3THOCOLMOAOTMMU
FIBASIETCH MOCTPOEHME MHOronapamMeTpuyeckmx M MyAbTUMOAEABbHbIX KOMMAEKCOB MOHUTOPUHIa
Ha OCHOBE B3aMMOCOrAACOBAHHOIO MPUMEHEHUS TPAAMLMOHHBIX KOAMYECTBEHHbIX M KayeCTBEHHbIX
METOAOB 3THOCOLMOAOTMM (MAaCcCOBOE aHKeTMpOBaHME, BKAIOYEHHOE HabAloAeHue, (DOKyC-Tpynbl,
3KCrepTHbIe OMNPOChl, (DOPMAAM30BaHHbIE TAYOUHHbIE MHTEPBbIO U T.A.) MU COBPEMEHHbIX TEXHOAOIMIA
unbpoBor 06pabOTKM MaCCMBOB «BOABLLMX AQHHBIX»,

KAloueBble CAOBa: MOHUTOPWHI, HEOTAOXHAs 3THOCOLMOAOIMSI, 3THOCOLIMAAbHbIE MPOLECCHI,
MEXX3THUYECKME OTHOLIEHMS, STHOMOAUTMKA, MHAMKATOPbI MEXXITHUYECKOM HAMPSAXXEHHOCTHU
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Monitoring of interethnic relations as an urgent ethno-sociology:
the history of formation and the role in the implementation
of the ethnopolitics of the Republic of Kazakhstan

The article contains the concept of “urgent ethno-sociology”. The article explicates methodological
and organizational-methodological aspects of monitoring interethnic and ethno-state relations as the
main direction of implementing the tasks of urgent ethno-sociology. The article examines the history of
the formation and development of monitoring of ethno-social processes in the Republic of Kazakhstan
and in foreign research centres. The main methodological approaches applied by various domestic and
foreign scientific centres that conducted such research are analyzed.

The article reveals the specifics of monitoring interethnic relations and ethno-political processes
conducted over the past few years by the Institute of Philosophy, Politics and Religious Studies of the
Committee of Science of the Ministry of Education and Science of the Republic of Kazakhstan.
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The following general conclusion is formulated from the materials of the conducted research: the
ethnopolitics of the Republic of Kazakhstan for 30 years of independent development of the state has
achieved undoubted and generally recognized success in consolidating the multi-ethnic Kazakh soci-
ety, in forming a single national, civil identity of all ethnic groups. Monitoring studies of Kazakhstani
sociologists have played a significant role in these processes, providing exclusive social information and
verified scientific and practical recommendations to the bodies of political management of ethno-social
relations in the republic. However, the analytical and predictive capabilities of monitoring are not fully
updated. The most popular and promising direction of improving the system of urgent ethno-sociology is
the construction of multiparametric and multi-model monitoring systems based on the mutually agreed
application of traditional quantitative and qualitative methods of ethno-sociology (mass questionnaires,
included observation, focus groups, expert surveys, formalized in-depth interviews, etc.) and modern
technologies for digital processing of “Big Data” arrays.

Key words: monitoring, urgent ethno-sociology, ethno-social processes, interethnic relations, ethno-
politics, indicators of interethnic tension.
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DTHOCapaAbIK, KapbIM-KaTbiIHAC MOHMTOPUHTI XKEAEA STHOOACYMETTaHY peTiHAe:
KaAbInTacy Tapuxbl xxoHe KasakcraH Pecny6AMKacCbIHbIH,
3THOCAsCATbIH iCKe acbipyAafbl POAi

Makanapa «wkepaeA 3THOSAeyMeTTaHy» TYCIHIM eHridiaai. XKeaeAa 3THOBAeyMeTTaHy MIHAETTEpIH
iCke acblpyAblH Herisri 6arbiTbl PETIHAE 3THOCAPAAbIK >KOHE 3THOMEMAEKETTIK KapbiM-KaTbiHAC
MOHUTOPUHTIHIH 8AICHAMAABIK, X&HEe YNbIMAACTbIPY-8AICTEMEAIK acneKkTiAepi TyCiHaipiaeai. KasakcTaH
PecnybAmKachbiHAQ XK8HE LETEAAIK FbIAbIMM-3EPTTEY OPTaAbIKTAPbIHAQ STHOBAEYMETTAHYAbIK, YPAICTEP
MOHUTOPUHTIHIH, KAAbINTACybl MEH AaMy Tapuxbl 3epTTeAiHeal. COA CUSKTbI 3epTTEYAEPAI XKYprisyae
TYPAI OTaHABIK >KOHEe LWeTEAAIK FbIAbIMA OPTAAbIKTApP KOAAQHFAH Heri3ri sAiCHaMaAblK, TaCiAAep
TaAAQHaAbI.

KasakcraH Pecny6ankach! BiAiM >kaHe FblAbIM MUHUCTPAITi FbiabiM komuTeTi Praocodus, casicat-
TaHy >K8He AiHTaHy MHCTUTYTbl COHFbI XXbiAAapAa OipHelle peT KarapblHaH KOAAQHFAH 3THOCAPAAbIK,
KaPbIM-KATbIHAC MeH 3THOCAsICU YPAICTEP MOHUTOPUHTIHIH, epeKLLEAIri allblAbIN KOPCETIACA,.

JKyprisiareH 3epTTey MaTepuasAapblHAH MblHAaHAQAM >KaAMblFa OpPTaK, KOPbITbIHAbBI LbIFAPbIAAbI:
MEMAEKETTIH TayeACi3 AaMyblHbiH, 30 >KbiAbiHAQ KasakcraH Pecny6AMKacbiHbiH - 3THOCasCaTh
KOM3THOCTbI KA3aKCTaHABIK, KOFaMAbl TOMTACTbipyAd, OapAblk 3THOCTbIK, TOMTapAblH,  OGipblHFait
YKAAMbIYATTbIK, a3amMaTTblK, OipereMAiriH KaAbINTacTblpyAd KYMOHCI3 >K8He KOMLWIiAiK MOMbIHAAFaH
TabbiCka KOA >KeTKi3Ai. ByA ypaictepae pecrny6Ankasa 3THOOAEYMETTIK KapbIM-KaTblHACTapAbl Casicy
6ackapy opraHaapbiHa 3KCKAIO3MBTI 9AEYMETTIK aKnapaTTapAbl XKOHE CaAMaKTbl FbIABIMU-TOXKIPUOEAIK
YCbIHbICTapAbl 6epreH KasakCTaHAbIK, 9AEYMETTaHYLILIAAPABIH MOHUTOPUHITIK 3epTTeyi epekiue peA
aTKapAbl. AAalAQ MOHWMTOPUHITIK TaApdy >KOHE >KopamMaAsady MYMKIHAIKTEPI TOAbIKTaM KeAemAe
MaHbI3Fa e 60Aa aaMai oTbIp. LLIYFbIA STHOBAEYMETTaHY AbIH, XKYMECIH XKETIAAIPYAiH aca cypaHbicka ue
XKoHe KeAelleri 30p 6arbiTbl 6OAbIMN 3THOBAEYMETTAHYABIH ADCTYPAI CaraAbl XXoHe CaHAbIK, 9AICTEPIHIH
e3apa KeAiCIATeH KOAAQHbICbl HEri3iHAE MOHUTOPMHITIH KemnmnapameTpAi XoHe MYAbTUMOAEAbAI
KeleHiH Kypy (KemwiAik cypak->kayan, 6akbiAay, (DOKYC-TOMTap, capariibiAblK, CayaAHamaAap,
hopmManbabl TEPEH MHTEPBbLIO XoHe T.0.) XXaHe «lpi MaAIMeTTep» KOpbIH LMQPAbI BHAEYAIH, Kasipri
TEXHOAOTMSIAAPbI BOAbIMN TabbIAAAbI.

TyiiH ce3Aep: MOHMTOPWMHI, LWYFbIA 3THODAEYMETTaHy, 3THOSAEYMETTAHYAbIK, YpAiCTep,
3THOCaPaAbIK, KapbIM-KATbIHAC, 3THOCAsCAT, 3THOCAPAAbIK, HAPa3blAbIK, KOPCETKILITEPI.

BBengenne

ApXHUTEKTypa MUpa MEHSETCS Ha HAIINX ra3ax.
DOKOHOMUYECKHUE KPUBHCHI, MAHJIEMHUS, YKOJIOTHYe-
CKHe OEICTBHS, MAacCOBBIC MHTPAITMH BCIICACTBHE
BHYTPEHHHUX KAaTaKJIN3MOB B OTJEIBHBIX CTpaHAaX,
pEeIUTHO3HAas paguKaaIu3alns HACEICHUS — JAJIEKO
HE BECh MEPEUCHb OCTPHIX IPOOIIEM, KOTOPHIE CTa-
HOBATCSA OOIIMMM JJIS BCEX CTpaH IUTaHeThl. J[axe
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camble YCICIIHble U CTaOWIbHBIE CTPaHbBl HE H3-
0aBJICHBI OT TMPOSBICHUH KCeHO(HOOUH, MEXKITHHU-
YECKMX M MEKPACOBBIX MPOTUBOPEUMH, BCIIBIILIEK
KOJUIGKTUBHOI'O Hacwiusg (B KadecTBe Ipumepa
MOJKHO TpuBecTH BebixHyBIIHE B CIIIA mMaccoBbie
Oecriopsiik Ha pacoBoii mouse 25 mas 2020 r. B
MuHHecoTe).

B crpaHax ¢ JOrossmwomeld MoAEpHU3ALMEN
KPHU3HUCHl OTPa)KalOTCs Ha COLHMAJIbHOM Ojaromno-
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JMy4dd HaceleHus emié ocTpee, a, CIeI0BaTEIbHO,
emé Oomplie yriyOJsiOT BHYTPEHHHE IMPOOIEMEI.
B MHOTOHAIIMOHAIBHOM Cpejie STH POOJIEMBI JISTKO
MEPEeXO/IAT Ha YPOBEHb KOH(IUKTA MEXKIy ITHUYE-
CKHAMHU TPYIIIIaMH.

JlokanbHble KOHQIUKTHI HA ITHUYECKON MOYBE,
HMMEBILIME MECTO B Hallled CTpaHe, B TOM 4YHCIE B
MOCTIETHNE TOJTBI (HAIIPHMEp, CTOJIKHOBEHHS MEXKIY
KazaxamMu U nyHranamu B Kopnailickom paitone 7
¢espains 2020 T.), CBUACTEIBCTBYIOT O TOM, YTO IS
Kazaxcrana n3y4eHne 3THOCOIMATBFHBIX MPOLIECCOB
SBJIIETCS aKTyaJIbHOU 3a/1a4eil, a pa3BUTHIO 3THOCO-
[IUOJIOTHH, KOTOpas H3y4aeT MeKITHUIECKHE OTHO-
IIEHUS B KOHTEKCTE COIMAIIBHOTO B3aWMOICHCTBHS
STHUYCCKUX TPYII, HEOOXOIUMO yIEISITh YCHIICH-
HOE BHUMaHue. MexXIly TeM, B IPOBEICHUH CTpaTe-
TUYECKOTO Kypca TOCYIapCTBEHHON STHOTOIUTHKA
aIMUHUCTPALIMA PETHOHOB OPUEHTUPYIOTCS MpEH-
MYIIECTBEHHO Ha CHIOMUHYTHBIE KOHBIOHKTYpPHBIC
3a/1a4uy, Ha JEKJIapaTUBHOE yIaCTHE 3THOCOB B IPH-
HSTUH CTPATETUYCCKH BXKHBIX PEIICHHUIA, 3arma3 ibl-
BalOT NPH pazpaboTKe U peaTn3aIii He0OXOAMMBIX
ISl perroHa mporpaMm. UToOb! THKBUAUPOBATE Ta-
KO€ 3alla3IbIBaHue, BOBPEMsI HAUTU U Pealn30BaTh
Haubosee IeHCTBEHHBIE CIIOCOOBI YIIPaBICHYECKUX
BO3JICHCTBUN Ha STHOCOIUATBHBIC TIPOIIECCHI, HE00-
xXoJuMa pa3padoTka 3PPEKTUBHBIX MOTUTHISCKUAX
Y COIMAITFHBIX TEXHOJIOTHH TIOBBIIIEHHUS U peann3a-
[IUY UHTETPALMOHHOTO MOTEHI[HANIa CyOhEKTOB Me-
JKITHHYECKOTO B3auMoJielcTBus. Pa3zpaboTka 3THx
TEXHOJIOTHH JIOJDKHA TPOBOAUTHCS TPH yYACTHH
y4EHBIX HA OCHOBE TAKOT'O MEXaHHU3Ma yIpPaBICHUS
STHHYECKUMHU OOIIHOCTSIMHE, KaK STHOCOIHOJIOT Y-
CKUH MOHUTOPHHT.

OTHOcomnuonorus B HezaBucuMoM Kazaxcrane
SIBIIIETCS. MOJIOJION HAayKOW W Oasmpyercs Kak Ha
MoCTyJIaTaX MHPOBON COLIMOJOTUYECKON HayKH,
TaKk ¥ Ha JOCTHUXKCHUSIX Ka3aXCTAHCKUX YUEHBIX-
rymanuTapueB. OHa MMeeT He JOJTYI0 HCTOPHIO,
XO0TsI €€ TPOOJIEMBI, KaK-TO: COITMAIbHBIC B3aMMO-
JIEHCTBUSI AITHUYECKUX TPYII, (HOPMbI UX CaMOOp-
TaHW3alNH, UX HISHTHYHOCTh U JIp., — U3yYaJNCh B
pamMkax GuIocopuu, UCTOPUH, STHOJIOTHH U JPYTHX
TyMaHUTAPHBIX JUCUUIUIMH. B 1emom xe uctopus
MOHHTOPHUHTOBBIX UCCIIEJIOBAHUN STHOCOIUATBHBIX
mporeccoB B Pecrryonuke Kazaxcran sBisercs He-
OTHEMJIEMOIl COCTAaBHOM YacThI0 HCTOPUU pPAa3BU-
THSL OTE€UYECTBEHHON COIMOTYMaHUTAPHOW HAYKH 3a
TOJIbI TOCYIAPCTBEHHOM HE3aBUCUMOCTH.

Hayunast MmeTom0JI0THsI MiCcCJIe0BAHUS

B Ha3zBaHuM cTaThHM HCIOJIb30BaH TCPMUH «HEC-
OTJIOXHasA 35THOCOIIMOJIOTHS). OTO MOHSITHE BBO-

JTUTCS HAMH TI0 aHAJIOTHH C MOHSITHEM «HEOTIIOXK-
Has STHOJIOTHS», UCIIOJIb30BAHHOM B Ha3BaHUU U3-
naromeics ¢ 1990 r. cepun noxnanoB MucTuTyTa
stHoNoTMH U aHTpomnonoruu PAH «VccnemoBanus
[0 HEOTJIOKHOW M MPHUKIATHONU STHOJOTHH» (CM.
Hamp.: Jlonynenko, 2012).

B HaykoBeneHUN TPaTUIIMOHHO TPUHSTO JIeTie-
HUE HayYHBIX UCCICIOBaHUM HA (PyHIaMEHTAIbHBIC
U npuknagsele. [IoHsITHE «HEOTI0KHON STHOCOLU-
OJIOTHI» BEIBOJWT 32 PAMKHU TPATUIIMOHHOU TUXO-
TOMHH, TIOCKOJIBKY BKJIFOYAeT B ce0s U (hyHIaMeH-
TaJIbHBIN, U IPUKIIATHON ypOBHU. X KOHBEPreHIIUS
00ycIioBJIeHa HEOOXOAUMOCTBIO ONIEPATUBHOTO CO-
LIMOJIOTHYECKOTO aHAIN3a U IOCTOBEPHOT'O IIPOTHO-
3a pa3BUTHUSI KOHKPETHOM, CKJIaIbIBAIOLIEHCS 31€Ch
U cefyac CUTyarlui B MEKITHUYECKUX U ITHOTOCY-
JApCTBEHHBIX OTHOILECHUAX. 3a7a4a HEOTJIOXKHOU
COIIMOJIOTUY — TIPUBJIEYEHNE TEOPETHIECKUX MOJIe-
Jielt akaIeMHUUeCKON HAYKH U SMIIUPUIECKOTO MaTe-
puaJa MoJIEBBIX UCCIIEAOBAaHUH /ISl PEIICHHS MPaK-
THYECKUX TPOOJIeM STHOIMOIUTHIECKOTO MEHE-
skMeHTa. CtupaHue XECTKUX pasTpaHUUYUTEIBHBIX
JUHUN MEXIY «UHUCTOI» TEOpUed U MPHUKIAAHBIMU
WCCIIEIOBAHNSAMHU — XapaKTepHasi 0COOEHHOCTh MO-
HUTOPUHIOBBIX HccliefqoBaHuil. B xozxe atHocouu-
OJIOTHYECKOTO0 MOHUTOPHHTA HCCIIE/IOBATENh He-
peIKo IOMKEeH pemars (pyHIaMeHTaIbHBIE MHPO-
BO33PEHYECKHE M TEOPETUKO-METO/I0JIOTHYECKHE
POOJIEMBI, JeNaTh OOSA3BIBAIOIINN CTPATETHIECKIHA
BBIOOP MEXITy KOHKYPHUPYIOIIMME KOHICTIIASIMHA U
KOH(MIUKTYIOUUMY UHTEPIIPETAIUSMU.

B koHTEeKCTE TPOOIEMaTHKN HACTOAIIEH CTaThH
0co0bIi HTEepec npenacraiseT BBeA¢HHOe P. bpy-
OciikepOM HEYCTPaHUMOE PA3IMYKMe B MOHUMAaHUU
STHUYECKON HISHTHYHOCTH MEXIY SCCEHIINAIIH3-
MOM 3JIpaBOT'0 CMBICIIA «HAPOJHOW COLIMOJIOTHI
U JUCKYPCUBHO-aHAIUTUYCCKUMHU YCTaHOBKAMU
KOTHHTHBHOTO KOHCTPYKTHBH3MAa. B aHammTHue-
CKOM SI3BIKE COIMAILHOTO KOHCTPYKTHUBHU3MA «IT-
HUYHOCTb, paca U HALMOHAJIBHOCTH SBJISIOTCS IO
CYIIECTBY CIIOCOOAMHU BOCTIPHUSATHS, HHTEPIIPETAIINN
U TIpPeNCTaBIeHUs colpanbHoro mupa. OHU — He
BEIU-B-MUpE, a TOYKU 3peHus Ha mupy» (bpyOeii-
kep, 2012: 42). IToaToMy «peabHOCTh STHUIHOCTH
U HallMOHAJIBHOCTHY» KaK KOTHUTHUBHBIX CXEM WU
JUCKYPCUBHBIX (PPEHMOB TEOPETUYECKOH ITHO-
COILIMOJIOTUN — «H PEMIAoNasi CHila 3THUYECKOH U
HaI[MOHAJIBHON HJeHTH(UKAIIMID» B MAaCCOBOM CO-
3HAHWU — «HE 3aBUCHUT OT CYIIECTBOBAaHHUS STHH-
YECKHUX TPYII WIM HAIMi Kak CyOCTaHIIMAThHBIX
rpynn win cymnoctei» (bpybeiikep, 2012:30). 3.
Bayman 3T0 monoxeHre BO3BOAWUT B MPHHIUI WH-
TEePIpPETANUHA 3THOCONMUAILHON MICHTUIHOCTH Kak
cypporara wiu (paHToOMa COIMANBHBIX OOIIHOCTEH:
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«MneHTHYHOCTh MyCKaeT KOPHU Ha KJIaAgOuIe co-
obmectB» (bayman, 2005: 191).

[Ipu TakoM MoaxoJie B TOJNEBBIX COLMOJIOTHYE-
CKUX HCCIIEIOBAHUAX, B TOM YHCJI€ B MOHHUTOPHH-
r'e THOCOIMATBHOW cdephl, UCCIeI0BATENb H3HA-
YabHO OPHEHTHPOBAaH Ha paJHMKaJbHOE Mpeobpa-
30BaHME Pe3yJIbTATOB MOJIEBBIX HAOMIOACHUH, TIPO-
MycKasi UX «4epe3 CUTO aHAITUTHUYECKUX METOJIOBY»
(Komapoga, 2012:11). Tem cambeim Emic point of
View «HapOJHOW COIMOJOTHHY» HHTEPIPETUPYET-
cs He B €€ COOCTBEHHBIX (YHKITMOHAIBHBIX U TIPH-
YUHHO-CJICICTBEHHBIX CBS35X, HO OJATOHSAETCS MO
HOPMAaTHBHO-TEOPETHYECKHE CTaHAapThl Etic point
of view, mHTEpHIpeTUpyeTCsS C TMO3UIUN TOJIUTH-
YECKUX B3TJISIOB U KYJIBTYPHBIX MPHUCTPACTUH UC-
ciesioBaTess. ITHOCOUOIOIMISCKUA MOHUTOPHUHT
mpearnonaraeT 0O0OCHOBBIBAEMOE COBPEMEHHBIMU
METOJIOJIOTUYECKUMU ~ TapaJIiTMaMi  CHHEpPIruYe-
CKOE B3aMMOJICHCTBHE MEXIy momxoaamu Emic u
Etic (Morris and co., 1999).

HeoTnoxxHast 3THOCOIMOJIOTHSI OTHOCUTCS K
MEXTUCIUTUTAHAPHBIM U MYJTbTUAUCIMILTHHAPHBIM
HaTpaBJICHHUSIM, TOCKOJIbKY MOHUTOPUHT MEXITHH-
YEeCKHX OTHOLICHUH BKIIOYAET B ce0sl SKCIEPTHYIO
OLICHKY WX TOJMTHYECKOTO, HACOIOTHUECKOTO,
MPaBOBOTO, COIMAIBHOTO, UCTOPUYECKOTO, JEMO-

rp a(bI/I‘{CCKOFO, 9KOHOMHUYCCKOI0, KYJIbTYPHOTIO,
06p3.3OBaTCJ'IBHO—BOCHI/ITaTEJILHOFO, conualibHO-
IICUXOJIOTHYCCKOTI O, COIMOJIMHI'BUCTHUYECCKOT'O,

AKOJIOTUYECKOTO W T.JI. KOHTeKkcra. Takum oOpa-
30M, B MOHHTOPHWHTOBBIX HCCIIEIOBAHHAX BCTaET
CIIOKHEHIIasi 3aja4a pa3paboTKu M peaiusaiuu
KOTE€PEHTHBIX MHOTONapaMeTPUUYECKUX U MYIbTU-
MOJIETHHBIX MOIXO0A0B K (POPMHUPOBAHHIO U MHTEP-
npeTanuu 0aHKa CONMOIIOTUICCKHUX JIAHHBIX.

B otnmune ot GpyHKIUE HEOTIO0KHON METUITUH-
CKOH TIOMOIITH, OKa3bIBaEMOM Bceraa 1o (hakTy BHe-
3aIHOTO BO3HMKHOBEHUS WM PE3KOr0 000CTPeHHS
0OJIE3HEHHOTO COCTOSIHHSI, B 3a7]add HEOTIOXKHOU
ATHOCOIIMOJIOTHH BXOIHUT HpeseHyusi HETaTHBHBIX
CIICHAPHUEB PA3BUTHS STHOTOCYIAPCTBEHHBIX U Me-
KITHUYECKUX OTHOIIEHHH, OIpEeNeeHne BO3MOXK-
HBIX TIPUYUH W TPUTTEPOB BO3HUKHOBEHUS U 000-
CTpeHusl KOH(MIVKTHBIX CUTYaIlMii B 3ToM cepe. B
9TOM IUTaHE HEOTJIOKHAsT ATHOCOIMOJIOTHUSI CTaHO-
BHUTCSI BUKHEUIITUM HAYYHO-TIPAKTUIECKUM HHCTPY-
MEHTOM TIPOBEJICHUS B3BEUICHHON M 3((EKTUBHOM
STHOTIOIUTHKH.

JlarHOE OOCTOATENHLCTBO TOCTEIICHHO IPH3HA-
€TCS U MOJIUTUYECKUM PYKOBOJACTBOM psifia MOCT-
coBeTckux crpadH. Hanpumep, B Poccuiickoit ®e-
JIepary TOCyJapCTBEHHAs] CHCTEMa MOHHUTOPHHTA
MEXITHUYECKHX U MEKKOH(ECCHOHAIBHBIX OTHO-
meHuit pazBuBaeTcs ¢ 2012 r. MuHHCTEPCTBO 00-
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pasoBanus 1 Hayku MOH PK BoT yxe Ha mpoTs-
JKEHUHM MHOTHX JIET Ha OCHOBE LI€JIEBOTO U TPaHTO-
BOTO (PMHAHCHUPOBAHUS MOJIZCPKUBAET MTPOBEICHIE
MOHUTOPHHTA MEXITHUYECKUX M MEXKOH(pECcCHO-
HaJIHBIX OTHOLICHUH, MpOoBOAUMOro MHCTUTYTOM
¢dbunocodun, monuToNoTHM U peaurnoBeneHus KH
MOH PK.

Pe3yabTaThl u 00CyKIeHHE

MOHUTOPUHT 3THOCOIMANIBHBIX IPOLECCOB B
Kazaxcrane O0epér nHadano B cepeamae 1990-x ro-
IIOB, KOTJ]a MX HMCCIICIOBAaHUEM CTalld 3aHUMAaThHCS
HECKOJIbKO HEMPAaBUTEIbCTBEHHBIX OpraHu3alui
(HITO): LleHTp MOHUTOpPWHTA MEXITHHYECKUX OT-
vomennit B Kazaxcrane npu MexayHapoIHOM
¢oume APKOP, Accomumamusi COIMOJIOTOB H IIO-
mutonoroB (ACull), KazaxcraHckuit HHCTHTYT CO-
[AATHbHO-3KOHOMHYECKOTO MMPOTHO3UPOBAHUS U UH-
¢dopmanun (KUCIOUII).

OpHako peann3oBaTh 3aadd MOHHTOPHHTA
cMor Tonbko KMCOUII, koTophlil moxy4ymn rpaH-
TOBYHO TOMJIEPKKY TAaKOW aBTOPUTETHOW MEXIy-
HapomHo# opranm3aiui, kak OBCE. MoHuTopuHr
KHUCBUII GasupoBajics Ha OTCICKUBAHWUU JUHA-
MHYECKHX M CTATUCTHYECKUX (HhaKTOPOB, KOTOPHIE
OTIOCPEZIOBAHHO WJIM HETIOCPEIACTBEHHO OKAa3bIBAIH
BIIMSIHHAE HA 3THOCOITMAJIBHBIC TIPOIECCHI.

C 2009 r. pa3BuTHE 3THOCOLMAIBHBIX MPOLEC-
COB Ha TPOTSKEHUU HECKOJBKHUX JIET OTCIICKUBAI
Wuctutyt monutnueckux petnenuit (MUIIP) gepes
€KeKBapTaIbHbIE KCIIEPTHBIE OIIEHKH 3HAUNMOCTH
oTpak€HHBIX B CMU coObITHT B chepe MEKITHH-
YECKUX OTHOIICHUM U HAllMeCTPOUTENbCTBA. B pac-
ChITAEMOM DKCIIEPTaM aHKETe MPUBOAMUIICH OCHOB-
HBIE COOBITHS, KOTOPEIE Mpon3onLTH B Kasaxcrane B
3TOM cepe ¢ MpockOOii NaTh ONEHKY UX 3HAYUMO-
ctu o mkaire oT 0 mo 10 6amroB (0 — HEHTpaTbEHOE
WJIY TIO3UTUBHOE BIUsgHUE, 10 — HanboJiee HETaTUB-
HOE BJIVSIHHE) JUTSl PECITyOIUKH B LEIOM H IS 00-
JIACTH, TJIE TPOKUBAI IKCIIEPT.

ColroNornueckue  MCCIEIOBaHUSI  ATHOCO-
LUMAJbHBIX MPOIECCOB MPOBOAWINCH IO JMHUU
MunucrepctBa WHGOpPMAEK M OOMIECTBEHHOTO
cormacusi, a Takke KazaxcTaHCKOro HWHCTHUTYTa
ctpaternueckux uccnepoBanuii (KMCH) npu [pe-
sunente PecryOnmmkm Kazaxcran. Yuénsie KMCU
JUISL TIPOBEJICHUST UCCIICIOBAHUN BBIACISIIN TPYIITY
KaK BHEIIIHEe-, TaK ¥ BHYTPHUIIOJIUTUICCKUX (haKTO-
pOB (MHAMKATOPOB), KOTOpBIE BO3ICHCTBYIOT Ha
MIPOIIECCH MEKAITHUYECKUX B3aumoieicTBui (Daxk-
TOpPbl BHEIIHEro BiUsHUA..., 2010; MexHanuo-
HaJbHBIC U MEKKOH(ECCHOHATBHBIC OTHOMICHHUS. . .,
2010, lIaykenosa, 2013).
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HawnGonee neneHanpaBieHHO Ha4yall 3aHUMATh-
CS MOHHTOPWHTOM OJTHOCOIMAIBHBIX MPOIECCOB
co3mannblii B 2011 r. mo mopydenuto Ilepsoro
ITpesunenta PK H. Hazap6aeBa Llentp mo usyue-
HUIO MEXITHHYECKHX W MEXKOH()ECCHOHATBHBIX
OTHOIIIECHUH B IIeHTpajgbHOa3uaTckoM peruone (I'o-
CyllapcTBEHHas 3THONONMTHKA..., 2011, MmMnepa-
THBBI TOCYIAPCTBEHHOW JSTHOIOIUTHKH..., 2012),
SIBJISIFOIIMICS.  TIOJIpa3/ielieHueM AKaJIeMHUH TOCY-
napctBeHHoro ymnpasinenust npu [Ipesunente PK
u pabounMm opraHoMm HaydHo-skcmepTHOTO coBeTta
(H3C) mpu Accambree Hapona Kazaxcrana (AHK).
PykoBoautens nentpa A. CagBokacoBa OTMEYAET,
YTO CETOJHS BCE PETHOHBI MPOBOIST MOHHUTOPHH-
roBbIe UcCIief0BaHus ((POKYC-TPYIIIbI, SKCIICPTHEIC
WHTEPBBIO, MAaCCOBBIE OMPOCHI) MO €IUHOW METO-
JTOJIOTHH, OTCJICKHUBAS IEJIEBBIC HHIUKATOPHI U X
u3meHeHus (CouuanbHbi onTUMU3M..., 2018).
OpnHako HE BCE MCCIENOBaTeNH OBUIM COTJIACHBI C
3(hHeKTUBHOCTBIO TIpeIoKeHHOM LleHTpOoM MeTo-
JTOJIOTHH IIPOBENICHUS MOHUTOPHUHIA, KPUTHUKYSI €r0
32 WMBIIMIIHIOK IICHTPAIM30BAaHHOCTh M HEXBATKY
npodeccHoHaTBHBIX KaJpOB, UTO MPUBOIUT, MO UX
MHEHUIO, K HEZJOCTATOYHO BHIBEPEHHBIM PEIICHUIM
u pexomeHmanusM (bmkanosa, 2017).

B Poccum MOHUTOPHUHTOBBIMH HCCIIENOBaHUS-
MU 3THOCOIMANIBHBIX MPOLECCOB 3aHUMACTCS Psf
TOCY/IapCTBEHHBIX M HETOCYAapCTBEHHBIX HHCTH-
TyTOB. Hanbosee M3BECTHBIMU SIBJISTIOTCS MOHHTO-
pUHTOBBIE HccienoBaHusi LleHTpa STHOMOIUTHYE-
CKHMX HccienoBaHuid MHCTUTYTa 3THOJIOTMH U aH-
Tponosioruu Poccuiickoit akagemun Hayk (PAH),
OPUEHTHUPOBAHHBIC HA TEPPUTOPHAIBHBIN MOAXO K
ATHOCOITMAIBHBIM TIporieccaM (DTHOMOIUTHIECKAS
cutyanus..., 2012; 2013; 2014).

ITo npobnemMamM MOHUTOPHHTa MEXITHHUECKUX
B3auMo/ielicTBUi B Poccun 3amuiatorces guccepra-
nuu. Tak, B AuccepTalimoHHOM uccienoBanun H.A.
Bapeimao#t (2007) mpemioxkeHa ciemyromas Mo-
JIEJTb MOHUTOPHHTA: COYUONOSUYECKULL MOHUMOPUHR
+ monumopune CMHU + sxcnepmmuas oyenxa.

W3BeCTHBI CBOMMU MOHUTOPHUHTOBBIMH HCCIIE-
JIOBaHUAMHU OTJIENBHBIX TpobieM (Hampumep, mpo-
Osiem murparn) L{eHTp Hcciie[0BaHUs MEXKHAIINO-
HaJbHBIX oTHOWEeHU NHcTtutyTa cononorun PAH
(ITo3uTHBHBIE MEKHAIIMOHATLHBIE OTHOIICHWS. . .,
2016), a TakxKe OTIEN COLUANBHBIX U MPABOBBIX UC-
cnenoBannii Cubupckoro otaeneHust WMHctuTyTa
¢unocoduu n npasa PAH, npuMeHsBIINI K MOHU-
TOPUHTY COIUOKYJIbTYPHBIN moaxo] (ColuoKyib-
TypHBIA MOHHUTOPHHT..., 2018). B mpoekre «Co-
[IUOKYJIBTYPHBIA MOHUTOPHUHT MEKITHUUICCKOTO
COOOIIECTBA: MOCTPOCHUE CHCTEMBI TIOKa3aTelNei u
ampobanus B AESITeIHHOCTH OPraHOB MYHHIIUIIATb-

HOTO yIpaBJieHus roposa HoBocubupckay, Kak mu-
LIYyT €r0 aBTOPBI, «IPEI0KEHAa MPUHIUIHAIBEHO
HOBas, B CPAaBHEHUH C OQUINATIBHOM, KOHIIENITYalb-
Hasi MOJIENb [TPOBEICHISI MOHUTOPHHTA B chepe pea-
JU3aUY 3a/1a4 STHOHAIIMOHAIBHON NONMUTUKHA. OHa
[IPEAIIoIaraeT MOHUTOPUHT HE TOJIBKO COOCTBEHHO
MEKHALMOHATIBHBIX (MEX3THUUECKHX) OTHOILIEHUH],
HaNpsDKEHUH U KOHQIIMKTOB, HA YéM AeJaeTcsl yrop
BO BCEX O(QUIMAIBHBIX AOKYMEHTaX, HO TaKXe U
JIpYTUX BaXXHBIX SBJICHUH, B KOMILIEKCE 00pa3yro-
LIMX STHOCOLMAJIbHBIE IIPOLIECCHI, KOTOPHIE JISKAT B
OCHOBE (JOPMHUPOBAHMS TaHHBIX OTHOIIECHWH. Pedn
uAéT 00 OTCIIEeKMBAaHUHM AMHAMHKH OCHOBHBIX CO-
LUOKYJIBTYPHBIX XapaKTEePUCTUK BCEI'O MEXKITHHYE-
CKOTO COOOIIecTBa, B JAHHOM CIIy4ae — Ha MyHH-
LIANAJIBHOM YpOBHE. BaykHOM HOBaLuel SABISETCS
TaKXe HMCIIOJb30BAHUE METOAA KapTHUPOBAHUS UIS
JTUArHOCTUKHA ATHOCOLMANBHON CHUTyalliu B COIH-
aNbHO-TEPPUTOPHAIIEHOM, NMPOCTPAHCTBEHHOM H3-
meperum» (Tam xe: 341). B KOHTEKCTE COIUOKYITh-
TYpPHOTO MOJIX0/a aBTOPHI HCCIIETYIOT:

e 3aKOHOMEPHOCTH Pa3BUTHS TOpOAa Kak Me-
JKOTHHYECKOI'0 COOOILECTBA;

e MacToOpalbHBIE COOOIIECTBA B ITHOKYJIb-
TYpPHOM IIPOCTPAHCTBE rOpoJIa;

e Jmuacmopmzanusa W GopMHpOBaHHE 00pasa
MUTPaHTa B MAaCCOBOM CO3HaHUU;

¢ (aKTOpbl MHTETPALUH U JE3UHTETPALIUU Me-
JKITHHYECKOI'0 COOOILECTBA;

e pOJb TEPPHUTOPHATHHOTO OOIIECTBEHHOI'O
CaMOYTpaBIEHUS B MHTETPALUU MEXKITHHUYECKOTO

COO0O0IIIECTBA;

e MECTOIOJIOKEHHOCTL KakK 3HadypMas Xa-
PaKTEepHCTUKA  TOPOJCKOTO  MEXKITHHYSCKOTO
COO0O0IIIeCTBA;

¢ KOH(JIMKTOJIOTHYECKHHA PaKypc MEXKITHHYE-
CKOTO cO00IIeCTBa ropoa.

Hay4nble pe3ynbpTatsl, 110 3as1BJIEHHIO aBTOPOB,
HallUId TIPUMEHEHHUE B MpakTHYecKOd paboTe op-
raHOB YIIPaBJICHUS, JOKa3aB TEM CaMbIM CBOIO HE
TOJIBKO HaY4HYI0, HO ¥ IIPUKJIAHYIO 3HAaYUMOCTb.

B rocymapcTBax nanbHero 3apy0exbsi MOHUTO-
PUHTOM 3THOCOLMANBHBIX MPOLIECCOB 3aHUMAIOTCS
KaK IOCYJapCTBEHHBIE CTPYKTYpbI, TaK U HeIpa-
BHUTEJIBCTBEHHBIN cexTop. Hampumep, «ITHOOapO-
MeTp» B Utamuu, INCORE B Cesepnoit Upnangum,
CTOKTOJIBMCKUH WHCTUTYT HCCIICIOBAHUS MTPOOIeM
mupa B llIBenun (CUUIIM), AHTpomnosorudeckas
ciryx0a Unaun, beprxoBckuit eHTp MO KOHCTPYK-
TUBHOMY pa3perieHno KoH(pIukToB B ['epmanum,
MexayHapoaHbII LEHTP IO COTPYJHUYECTBY U
yperynupoBanuio KoH(paukToB Morton Deutsch
(MD-ICCCR), HccnemnoBaTenbCKuii WHCTUTYT Ha-
HUOHAIBHOCTEH (AKazeMusi OOLIECTBEHHBIX HAYK)
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B KHP, a taxxe nenslii psj IEHTPOB 3THOKYIBTYP-
HOW OpUEHTAIIUU.

MOHUTOPUHTOM  MEXITHUYECKUX  OTHOIIIE-
HUWA 3aHMMAIOTCSI MHOTOUMCIICHHBIE €BpoIeiickue
MEeXIyHApOIHBIE OpTraHW3allii. B MOHWUTOpPHHTaX
3aJIefiCTBOBaHbl ABTOPHTETHBIC Y4&HBIE, pa3pada-
ThIBarolue pekomenanuu st crpan ObBCE. EBpo-
MTEWCKUH IEHTp 10 BoipocaM MeHbIUHCTB (ECMI),
®enepanuctckuii Coro3 eBponeicKkux HallMOHAb-
HbIX MeHbIIMHCTB (FUEN) 1 np. MexmyHapomHbIe
WHCTUTYTHl TOANEPKUBAIOT TPOEKTHI, B KOTOPBIX
HCCIEAYIOTCSI MpaBa MEHBIIMHCTB. B ABcTpamuu
peanmzyeTcs IpaBUTEILCTBEHHAS Iporpamma «Pas-
HOOOpasue U coluaibHas CIUIOYEHHOCTEY, HaIlPaB-
JICHHAsI Ha UCCIICIOBAHKE ITPOOJIEM MECTHBIX OOIIUH
u pemeHue ux BorpocoB. B CIIA Ha mpoTs>keHuu
HECKOJILKHX NEeCATUICTHI B MUIHTaHCKOM YHHUBEP-
CUTETE OCYIIECTBISIETCS] MPOEKT «MEHBIIMHCTBA B
cocrostHnn pricka» (Minorities at Risk). Bce Bpime-
MIePEUHCICHHBIC OPTaHU3AIINN BBITYCKAIOT MOHO-
rpaduu, KypHaIbI, OIOJUIETCHH, €KETOIHBIC U CIIe-
[UANbHBIE JOKJIAAbI T0 KOHKPETHBIM MPo0IeMaM H
CUTYAaIMsIM B MEXKITHUYECKUX OTHOIICHHUSIX.

Cpenn MeXIyHapOAHBIX OpTraHU3aluil, Mpo-
BOJSIINX JTHOTOIUTUYECKUA MOHHUTOPHUHT, WHTE-
pec BBI3BIBAET MOHUTOPUHT, KOTOPHIA MPOBOIUT
MmexxayHaponnas opranuzanusi OBCE. Makc Ban
nep Cryn, Bepxomuwnii Kommccap OBCE mo me-
JlaM HaIllMOHAJIBHBIX MEHBIIIUHCTB, B CBOEM JOKIa-
e Ha MEXIYHApOAHOM ceMuHape «MOHUTOPHUHT
MEKITHUYECKUX OTHOLICHWH B KazaxcraHe: OmbIT,
3G PEKTHBHOCTh, TEPCIEKTUBBD), MPOBEASHHOM B
2001 r. B r. Anmarsl, 3asBUI: « MOHUTOPHHT UTpa-
€T OYeHb BAXHYIO POJIb IMEHHO B OTCIIC)KHBAHUU
TOT'0, HACKOJIBKO MPUHIIMIT PABEHCTBA COOJIIONACT-
Csl B TIOJTHOH Mepe M HEYKOCHUTEIBHO B Pa3IUYHBIX
peruoHax Takoi orpoMHoOM cTpaHbl, kak KazaxcraH.
...MOHUTOpPHUHT SBJISETCS WUMEHHO TEM CIOCOOOM
Y KaHaJoM WH(OpMAalWH, IO KOTOPOMY ... HOBBIE
MTOTPEOHOCTH MOTYT OBITH TIEPEIAHBI PYKOBOISIITAM
opranam» (MOHHUTOPHHT MEXITHUYCCKUX OTHOIIIC-
HHH..., 2001: 8-9).

B monuTopuar OBCE BXomsT cinemyromue uH-
JTUKATOPBI:

1. YnpaBnenne u COONIONEHHUE 3aKOHHOCTH:
KOHCTUTYITHOHHBIE HOPMBI, 3aKOHOJATEIhHBIC W3-
MEHEeHUS (MHHIMATUBBI), JCSATEILHOCTh OpPraHOB
MECTHOW BIIACTH, WCIIOJIHEHHE 3aKOHa O S3BIKaX
(HapymeHus B MPaBOOXPAHUTEIBHBIX U IPYTHUX OP-
raHax), MpeJICTaBJICHHOCTh MEHBIITMHCTB B OpTaHaX
BIIACTH, HapylIeHHe IpaB (MIPaBOCyIUE, TOCTYN K
00pa30BaHUIO U JP.).

2. DKOHOMHMYECKOE H3MEpPEHHE: BOBIECUEH-
HOCTH HacelieHHs B pAaCIpeleleHnHd pPecypcoB/
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3eMJIM, SKOHOMHYECKOE HEPABEHCTBO, MPOTECThI
SKOHOMHYECKOTO XapakTepa (TPy/I0BbIE CIOPHI, 3a-
0acTOBKH), KOH(MIUKTHI Ha 9KOHOMHYECKOH OCHOBE,
SKOHOMHUYECKAsi CUTYallUsl OTJCIbHBIX dTHHYECKUX
TPyNIl, MWUTPaNus, TPAHCTPAHUYHOE SKOHOMHUYE-
CKOE COTPYAHUYECTBO.

3. be30onacHOCTh M BOMPOCH T'EOMOJIUTHKH:
pEeTHOHANILHBIE W BHYTPUOOJIACTHBIC aCIIEKTHI Oe3-
OTIACHOCTH; MEXTOCY/IapCTBEHHBIE OOBEIUHEHUS
1 0JIOKH (MX BJIMSIHHE Ha CUTYAIUIO); MEXIOCYy1ap-
CTBEHHbIE KOH(UIUKTHI M HX OILIEHKA HACEIICHUEM,
9KOJIOTUYECKasl ¥ TeXHOJIOTHYecKasi 0€301acHOCTb,
SKCTPEMHU3M, TEPPOPHU3M, OTKDPBITOE MPOSBICHHUE
MEXITHUYECKHX KOH(IMKTOB, aKIMH IPOTECTa,
MPUTPAaHUYHBIE B3aWMOOTHOIICHHMS, CElMapaTUcT-
CKHE HACTPOCHUS HACCIICHHSL.

4. CouuanbHO-KYJIbTYPHOE H3MEpEeHHe: CBO-
00/1a MCIIOIB30BaHUS POTHOTO S3BIKA, CBOOOIA TT0-
JydeHusl 00pa30oBaHUs HAa POIHOM S3bIKE, CBOOOIA
CaMOBBIpaKeHUs (HOIICHWE OAEKIbI, STHHYECKOU
aTpuOyTHKH), PENHUTHs, WCIIOIb30BaHUE HAINO-
HAJIBHOTO SI3bIKa B OOIIECTBCHHOMN XU3HU, aHAIU3
mecTtHbpIXx CMU, oHOMacTHKa, nemorpadus, reHuep-
HBIC ACIICKTHI.

[IpakTHyueckn TO KaKIOMYy 3TOMY HampabJe-
HUI0 oruc BepxoBHOTO KOMHCcapa IO [enaM Ha-
nuoHaabHBIX MeHbIMHCTB OBCE  omyOmukoBain
cneransabie Opornropsl (The Lund Recommenda-
tions..., 1999: Guidelines to Assist..., 2001; Guide-
lines on the use..., 2003; Recommendations on Po-
licing..., 2006; The Bolzano/Bozen Recommenda-
tions..., 2008; The Ljubljana Guidelines..., 2012;
The Graz Recommendations..., 2017; The Tallinn
Guidelines..., 2019).

MOHUTOPUHT MEX3THHUYECKUX OTHOLUIEHUH B
Pecny6nuke Kaszaxctan Ha MpoOTsSKEHHU psAaa Io-
cinemHux et nposoautcs WMuHctuTyToM (mioco-
¢un, monmmronorum u penurnoBeneauss KH MOH
PK. B 3aBepménnom B 2020 romy TpEXTOAMYHOM
MpoeKTe Yepe3 Mpu3My OBUT PAcCCMOTPEH MHPO-
BOH OIBIT HAIIMECTPOUTENIECTBA M MEKITHHUECKUX
B3aUMOJIEUCTBUM B KOHTEKCTE HOBOM apXUTEKTYPbI
MHUpa; TPOBEAEH CPABHUTENBHBIN aHANN3 KOHIIETI-
TyaJIbHBIX TOJIX0J0B K HAIlMECTPOUTEILCTBY B CO-
BPEMEHHOM MUPE; UCCIICAOBAHO COCTOSHUEC MEKIT-
HUYECKHX B3aUMOJICHCTBUI 1 HAIIMECTPOUTEIHCTBA
B Ka3aXCTaHCKOM OOIIIeCTBE, JaHa OLEHKA X COCTO-
SIHUIO; TIPOBEJIEH aHAIM3 YKOHOMHUYECKHUX U TOJIH-
TUYECKUX CTPATETHI ITHUIECKUX TPYII; BEISBICHBI
BHYTPEHHHME M BHEIIHUE (PAKTOPBI, OMPEACISIONINE
SKOHOMHUYECKOE TOBEJACHUE OSTHUYCCKUX TPYIII
CTpaHBI, pa3paboTaHa ATHOMOJHUTHYECKAs CTpPaTH-
¢duKanms Ka3axCTaHCKOro OOIIeCTBa; OMpeaeIcHO
BIUSHUE KOH(ECCUI Ha IPOIECCH MEKITHUYECKUX
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B3aUMOJICUCTBUI; BBISBICHBI MEXaHU3MbI BIHSHUS
PENUTHO3HOTO (haKkTOopa Ha MEXITHHUECKHE B3aH-
MOJICHCTBHS B Ka3aXCTaHCKOM OOIIECTBE; BHISBICH
KOH()IMKTOTCHHBIH TTOTEHIIMAN B MECTaX KOMITAKT-
HOTO TIPO’KMBAHUS 3THUYECKHUX TPYII; pa3paboTaH
MIPOTHO3 PA3BUTHS B3aUMOOTHOIIICHUN KOHKYPHUPY-
IOLMX ATHUYECKUX TPYIII B 3THOApEaIax; NpoBeaEH
aHaJIN3 OCBEIICHHS HAIIMECTPOUTENHECTBA U MEXKIT-
HUYECKUX MPOILIECCOB B MEIUHHOM IMPOCTPAHCTBE
Kazaxcrana; paspaborana kmaccupuKanus Iuc-
KPUMHUHAIIMOHHBIX KOMMYHUKATHBHBIX MPAaKTHK B
CMU.

Co3znaHre rocyJapCTBEHHON CIY>KOBI MOHUTO-
pUHTa MEXITHUYECKUX WM ITHOTOCYIApCTBEHHBIX
OTHOIICHUH B MOCIEIHUE TOBI BEIIBUTACTCS B PSII
MPUOPUTETHBIX 3a/ad ATHONOJUTHKU Poccuiickoit
®enepanuu. Ykazom [Ipe3unenrta Poccun ot 7 mast
2012 r. «O06 obecneueHu N MEXKHAIMOHAIBHOTO CO-
rJIacus» MPaBUTENBCTBY M OpraHaM BIACTH CyOb-
ekToB P® mpeanuchiBajgoCch OCYIIECTBUTh «pas3pa-
0OTKy KOMILIEKCa Mep, HalpaBJICHHBIX HA COBEP-
IIEHCTBOBaHME PabOTHI OPTaHOB TOCYJaPCTBEHHON
Biactu Pocculickoit @enepanuu, BKIOYas co3aa-
HUe S((PEKTUBHBIX MEXaHU3MOB WX YPEryJIUPO-
BaHHWS W TPOBEJEHUE CHCTEMHOTO0 MOHHTOPHHTA
MEKHAIIMOHAIBHBIX OTHOIIEHUW» (YKasz... 2012).
OnepaTopoM TOCYAapCTBEHHON WH(OPMAIUOH-
HOM CHCTEMBI MOHHUTOPHWHTA MEXHAI[MOHAIBHBIX
U MexXKoH(peccHoHanbHBIX oTHOmEeHHH ¢ 2015 r.
cranoButcs denepanbHoOE areHTCTBO MO eNIaM Ha-
LHOHAJBbHOCTEN

OcHoBHasi 3a7ada, BO3JIOXKCHHAs HA CHUCTEMY
MOHUTOPHUHIA, 3aKJIIOYaNach B OTCIECKUBAHUM WH-
(opMaIiy, CUTHAIM3UPYIOMIEH B PEXHME peab-
HOTO BPEMEHU O BO3HUKHOBECHHUU KPU3UCHBIX U
KOH(UIMKTHBIX CUTyaluil B cpepe MEeKITHUIECKUX
1 MEXKOH(peCcCHOHATBHBIX OTHOMEHUH. Herpephi-
HBII COOp M aHAJU3 TaKOTO POJia JaHHBIX JOJKCH
MIPOBOJIUTHCS NIEHTPAITM30BaHHBIMUA aBTOMATH3HPO-
BaHHBIMHU CHCTeMaMu cOopa u oOpaboTku mHGOpP-
Manuu. Kpome Toro, mpeamnonaragoch MOIyYCHUE
nH(pOpMAIINH, TTOTYYEHHONH Ha OCHOBE COIMOJIOTH-
YECKHX OIPOCOB. DKCIEPTHI 0TMedaroT: «[Ipu aTom
MMEHHO COITMOJIOTUYECKass YacThb MOHUTOpPUHTA
OKa3anach OPraHM3alMOHHO M METOJOJOTHYECKU
HauMeHee npopabotannoi» (lepeBsanuyenko, 2018:
63). K Hanbouee cymecTBeHHBIM OpraHu3alOHHO-
METOJMYECKHM W KOHIENTYaThbHO-METO0JIOTHYE-
CKHUM HeI0pa0OTKaM CHUCTEMbI MOHHTOPHHIA MOX-
HO OTHECTH CJIEYIOIIHE:

1) conmonmornveckue omnpockl Ha MECTaX MPOBO-
JIATCS HE Ha PETYJSIPHONM OCHOBE, KaK 3TO MPEJIIO-
JlaraeTcsi CaMUM MOHSITHEM MOHUTOPHUHTA, a 3IH30-
JTIUIECKH;

2) B COIIMOJIOTHYECKUX OIMPOCaX OTCIICKHUBAIOT-
Csl YpPEe3MEPHO YNPOUIEHHBIE U MaJOMH(OpMATHB-
HBIE UHIAUKATOPbI COCTOSHUSA MEXHALMOHAIBHBIX U
MEKKOH(ECCHOHATBHBIX OTHOIICHUIA;

3) cOOp COLMOJIIOTHYECKUX NAHHBIX B CHCTEME
MOHHUTOpPHWHTA MpoBoauTcs DenepanbHON CITyKO0H
OXpaHbl, U NOJy4YeHHass HHPOpMaIus ocTaéres 3a-
KpBITOH;

4) He popaboTaHa CUCTEMa COBMEIICHHS TEX-
HOJIOTUH LIEHTPAJIM30BAHHOW aBTOMATU3UPOBAHHOMN
o0Opabotku BigData n connonorndeckoro WHCTPY-
MEHTapusi MOHUTOPHUHTA.

B cuity oTMeueHHBIX U psifia Apyrux Hepopado-
TOK FOCYJIapCTBEHHAs! CUCTEMa MOHUTOPHUHIA MEXK-
HaIlMOHAIBHBIX M MEXKOH(ECCHOHATBHBIX OTHO-
mennit PAJ[H, no npu3HaHHIO €ro pyKOBOJCTBA, B
POCCHIICKUX PErHOHax «HE CTajla HHCTPYMEHTOM B
M3YYeHUU CUTYaIlMH, MEKHAI[MOHAIBHbBIE OTHOIIIE-
HUS TaM NPEANOYUTAIOT U3y4YaTh, UCIIONB3Ysl CBOU
ncrounnkn» (Cucrema ™onmrTopuHra... 2017).
Bwmecre ¢ Tem onbiT PO 10 MHCTUTYLIMOHATU3AIUN
roCy/1apCTBEHHOT0 MOHHTOPHMHIA KaKk CHCTEMHOTO
MEXaHU3Ma HEOTJIO)KHOW 3THOCOIMOJIOTUU 3aCHy-
JKUBAET MPUCTAIBHOTO BHUMAHHS M HU3YYECHHS Op-
raHaMH, OTBETCTBEHHBIMHU 3a NPOBEJEHHUE THOIIO-
mutukn PecyOnmukn Kazaxcran. B Hamiei ctpane
CO3/IaHME aHAJIOTMYHBIX T'OCYNAapCTBEHHBIX MOHH-
TOPHHIOBBIX CITY’KO MpeacTaBisieTcsi HeoOX0AUMOn
U Ha3peBlIeH Mepoil 10 ONTUMU3ALUU CUCTEMBI 110-
JUTUYECKOTO yIpaBieHus chepoil MeXITHUIECKUX
oTHomeHui. [Ipu 3TOM pacumMpeHue aHaaUTHYE-
CKHMX U IPOTHOCTUYECKHUX BO3MOKHOCTEH MOHHUTO-
PUHTOBBIX MCCIIEIOBAaHUN MpEronaraeT pa3pador-
KY HOBBIX, 00JI€€ CJIOKHBIX MOJIEJIeH U CUCTEMBI 00-
Jiee TOYHBIX 3MIIUPUYECKUX MHIUKATOPOB TEHIECH-
Ui pa3BUTHUS cHepbl MEXKITHUIESCKUX OTHOILCHUH.

3akiaouenue

OTHONOJIUTHKA COBPEMEHHOTO MOJIMATHUIECKO-
TO TOCYAapcTBa MPENIoNaraeT CHCTEMaTHYecKylo,
©KEeIHEBHYI0, KPOIIOTIINBYIO PaboTy 110 COBEpPLICH-
CTBOBAHMIO KOMIUIEKCA MEXITHUYECKUX U 3THOIO-
CYAapCTBEHHBIX OTHOIICHWH, IO MIPEBEHINH, PETy-
JMPOBaHUIO, MEUALINH U PA3PEIICHUIO STHUUECKUX
KOH(JIMKTOB. B 3TOM OTHOIICHNY MOHUTOPUHT Me-
KITHUYECKHX OTHOIICHUH BBICTYNAaeT KaK HEOTb-
eMJIEMOE 3BEHO M OpraHuuecKas COCTaBHasl 4acTb
TOCY/IapCTBEHHOM STHOIIOJUTUKY, KaK HEOTIOKHAS
STHOCOLMOJIOTHS B TIOJTHOM CMBICTIE 3TOTO CJIOBA.

OrtHononutuka Pecybnuku Kaszaxcran 3a 30
JIeT He3aBUCUMOTO Pa3BHTHs I'OCYAapCTBa TOCTHUT-
JJa HECCOMHCHHBIX H O6HIerI/I3HaHHI)IX yCHexoB B
KOHCOJIWAALUH TOJIMATHUIECKOTO Ka3aXCTaHCKOTO
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oOmiecTBa, B pOPMHUPOBAHUH €IUHON OOIICHAIINO-
HaJIbHOM, IPaKJaHCKON MIAEHTUYHOCTH BCEX 3THU-
YecKHX Tpymil. B 3TuUX mporeccax 3aMeTHYIO poJib
CBITPajl MOHUTOPHHIOBBIE HCCIEIOBAHUS Ka3ax-
CTaHCKHUX COIMOJIOTOB, MPEAOCTABIISIOIINE SKCKITIO-
3MBHYIO COLIMANBHYIO HHPOPMAIUIO M BEIBEPCHHBIC
HAyYHO-TIPAKTHUYECKUE PEKOMEHIAU OpraHaMm
MOJUTUYECKOTO  YIPABICHUS 3THOCOIMATBHBIMU
OTHOUICHUSIMH B pecrnyOnuke. OQHAKO aHAIUTHU-
YECKHE U TMPOTHOCTHUECKHUE BO3MOXKHOCTH MOHH-
TOPHHTA aKTYaJIN3UPOBAHBI JAIEKO HE B TOJIHOU
Mepe. Hanbonee BoCTpeOOBaHHBIM U MEPCIICKTHB-
HBIM HATPaBJICHHEM COBEPIICHCTBOBAHUS CUCTEMBI
HEOTJIO)KHOW 3THOCOIMOJIOTHH SIBJISIETCSI TTOCTPOE-
HUE MHOTOMAPaMETPUYCCKUX U MYJIBTUMOJICIbHBIX
KOMILJICKCOB MOHHMTOpPHHra Ha OCHOBE B3aHMOCO-
[JIACOBAHHOT'O MPUMEHEHHS TPATUIIMOHHBIX KOJIH-
YECTBCHHBIX U KAaYE€CTBEHHBIX METOOB 3THOCOIIH-
onoruy (MaccoBO€ AHKETUPOBAHHE, BKIIOUYEHHOE
HabmroeHme, poKyc-rpymibl, SKCIEPTHBIE OTPOCHI,
(hopMaTM30BaHHBIC TITYOMHHBIC UHTEPBBIO U T.J.) U
COBPEMEHHBIX TEXHOJIOTHH HU(POBOH 00pabOTKH
MacCCUBOB «BOJIBIITNX JaHHBIXY.

[loxBoAast UTOTH, OTMETUM, YTO ITOCTPOUTH €/TH-
HYI0 YHHQUIUPOBAHHYIO MOJIENIb MOHUTOPUHTA B
MIPUHIMIIE HEBO3MOXKHO, HO y BCEX MOJEINei ecTh
o0Iliee OCHOBaHUE — B HHUX OTPAKACTCS MPHUHIIUI

KOHCTUTYLIMOHHOTO 3aKPEIUIEHUS] ECTECTBEHHO-
MPaBOBBIX MPUHIIUIIOB: COONIOICHHE TPAKIAHCKUX,
MOJIUTUYECKUX, COLUATBHO-3KOHOMHUECKUX MpaB
genoBeka. [IpoBegeHne MOHUTOPUHTA MEXITHUYEC-
CKUX B3aWMOOTHOILIECHUH CIIOCOOCTBYET YKperuie-
HUIO TOCYAapCTBAa, ABISISICH NEHCTBEHHBIM MEXaHU3-
MOM OOpBOBI 32 MTPEOI0JICHUE TUCOATTAHCOB B ATHO-
COLMAJIBHOM, STHOIIOIMTHYECKOM, ITHOKYJITYPHOMI
cdepax 00IIECTBEHHON KU3HU.

Yro xe kacaercsi pa3pabOTKH COBPEMEHHBIX
MEXIUCUUILTUHAPHBIX MOJXOI0B K cOOpY M aHaJH-
TUYECKOH 00paboTKe 3MIIMPUYECKUX AAHHBIX, MO-
Jy4EHHBIX B XOJl€¢ MOHMTOPHHIA, TO B 3TOH cepe
BCE €I OCTAETCA MHOXKECTBO JUCKYCCUOHHBIX BO-
MIPOCOB.

HcTopust craHOBIEHNST U COBEPIICHCTBOBAHUSA
MOHMTOPHHTOBBIX UCCIIEJOBAHNUN 3THOCOLHATBHBIX
MPOLIECCOB IOKA3bIBAET, YTO HAYYHO-3KCIIEPTHOE
COOOIIIECTBO PeCITyOJIMKY, B TOM YHCIie yuénbie H-
cTuTyTa GUIOCOGH, MOTUTOIOTHH U PETUTHOBEC-
Husa Komurera nayku MOH PK BHOcsT cBorO nenty
B Pa3BUTHE Ka3aXCTaHCKOH STHOCOIMOJIOTHH, a Pa3-
paboTKa STHOMOJIMTHYECKOTO PHCK-MEHEKMEHTa
CTaHOBHTCSl OAHUM U3 MarucTpajbHBIX HaIpaBie-
HUHN COBEpIICHCTBOBAHHUS WHCTUTYTOB M TEXHOJIO-
TU{ yIIPaBICHUS STHOMOJIMTHYECKIMHU TPOLIecCaMu
B Pecniy6mmke Kazaxcran.
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